Semester — |

MAIJOR PAPER -1: BUSINESS ORGANISATION AND MANAGEMENT
Duration Time: 3 Hrs Marks: 100 Lecture: 60
(End Semester Exam 75 Marks + Semester Internal Exam 25 Marks)

Objectives: To acquaint learners with the basics of business concepts and functions, forms of business organisation, and
functions of management. The learners will be able to:

Learning Outcomes: After completion of the course,

1. Distinguish and explain each form of business.

2. Prepare draft of Article of Association & Memorandum of Association for a business.
3. Explain principles and functions of management implemented in the Organisation.
4. Identify and explain the different type of plans and organisation.

5. Analyse the concept of Delegation of Authority, coordination, and control.

Course Content:

Unitl: Concept and Forms of Business Organisation Lecture:15

1.1 Concepts of Business, Trade, Industry and Commerce- Objectives and functions of Business.

1.2 Forms of Business Organisation- Meaning, Characteristics, Advantages and Disadvantages of Sole Proprietorship.
1.3 Meaning, Characteristics, Advantages and Disadvantages of Partnership, Kinds of Partners, Partnership Deed.
1.4 Concept of Limited liability partnership.

1.5 Meaning, Characteristics, Advantages and Disadvantages of Hindu Undivided Family.

1.6 Meaning, Advantages and Disadvantages of Co-operative Organisation.

Unit 2: Joint Stock Company Lecture:13

2.1 Joint Stock Company- Meaning, Definition, Characteristics — Advantages and Disadvantages, Code of Business Ethics.
2.2 Kinds of Companies.

2.3 Preparation of Important Documents — Memorandum of Association Clauses — Articles of Association Contents — Prospectus
— Contents — Red herring Prospectus, Statement In lieu of Prospectus (as per Companies Act, 2013).

Unit 3: Principles and Functions of Management Lecture: 12

3.1 Management — Meaning — Characteristics.
3.2 Fayol’s 14 Principles of Management.
3.3 Functions of Management — Levels of Management.

3.4 Scientific Management — Meaning, objectives, relevance and criticism.



Unit 4: Planning and Organizing Lecture: 10

4.1 Planning- Meaning, Characteristics, Types of Plans, Advantages and Disadvantages,
4.2 Organizing -Process of Organizing; Principles of Organisation — Formal and Informal Organisations — Line, Staff Organisations

Unit 5: Authority, Coordination, and Control Lecture: 10

5.1 Meaning of Authority, Power, responsibility and accountability — Delegation of Authority, Decentralization of Authority.
5.2 Definition, importance, process, and principles of Coordination, techniques of Effective Coordination.

5.3 Control-Meaning, Relationship between planning and control, Steps in Control, Types (post, current, and pre-control).
Requirements for effective control.

Practical Exercises:
The learners are required to:

1. Complete the exercise wherein they are given different situations and scenarios to start their own business (in terms of
capital, liability, scale of operations, etc.) and are asked to select the most suitable form of business and justify the same
highlighting the advantages and disadvantages of their choice.

2. Prepare the Article of Association & Memorandum of Association/rules and regulations/bye laws for the form of business
organisation chosen in Unit 1.
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MINOR PAPER-1 (MN-1): BUSINESS ECONOMICS

Duration Time: 3 Hrs Marks: 100 Lecture: 60
(End Semester Exam 75 Marks + Semester Internal Exam 25 Marks)

Objective: The course aims to acquaint the learners with fundamental economic theories and their
impact on pricing. Demand, supply, production, and cost concepts. The learners will be able to:

Learning Outcomes: After completion of the course,

1. Explain the Basic Problems of an Economy.

2. Identify the factors influencing the elasticity of demand.

3. How does a consumer maximise his satisfaction from consumption of goods.
4. How the process of production goes in every economy.

5. Identify and explain the different type of market.

Course Content:

Unit 1: Basic Concepts Lecture: 12

1.1. Meaning, Nature and Scope of Business Economics
1.2. Basic Problems of an Economy
1.3. Application of Economic Theories in Decision Making and Steps in Decision Making

Unit 2: Consumer Behaviour and Elasticity of Demand Lecture: 15

2.1. Theory of Demand and supply

2.2. Elasticity of demand: Concept. Kinds- price, cross, income and advertising elasticity of demand
2.3.Measurement of elasticity of demand

2.4. Factors influencing the elasticity of demand and Importance of elasticity of demand.

Unit 3: Consumer's Equilibrium Lecture: 11

3.1. Meaning of Utility, Cardinal Utility Analysis and Ordinal Utility Analysis
3.2. Diminishing Marginal Utility and Equi-marginal Utility
3.2: Budget line and Indifference Curve approach;

Unit 4: Production and cost Lecture: 10

4.1. Production Function — Concept Definition, Types of products, Law of variable proportions,
Assumptions, Limitations and Significance.

4.2. Cost of production: Concept of explicit costs, implicit costs and opportunity costs of production,
derivation of short run and long Run cost curves.



Unit 5: Pricing & Forms of Market Lecture: 12

5.1. Theory of pricing-cost plus pricing, target pricing, marginal cost pricing, going rate pricing: Objective
of business firm,

5.2. Concept of Market, classification of market-perfect competition, monopoly, monopolistic
competition and oligopoly.

5.3. Price determination and equilibrium of firm in different market situations.

Practical Exercises: The learners are required to:

1. Write an article on Bumper Production- Boon or Bane for the farmer.

2. Discourse on how the prices are determined in different forms of the market. It will involve a
detailed understanding of different forms of market, its structures, graphs and other data
related to price determination.
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B. Com. Semester -1

MJ- 3/ Mgor Paper 3
Business Law
Credit Lecture Internal Exam End Semester Exam Marks
4 60 25 75 100

Objective:

The course aims to give the learners abroad understanding about important aspects of legal
environment of business; to make them study how various special contracts are brought into force;
and to impart knowledge about legal agreements that they get acquainted with the process of
establishing legal relationships and to have knowledge of various measures protecting the interest of
the consumers.

L earning Outcomes. After the completion of the course, the learners will be able to:

1. Examine various aspects of entering into a contract and implications of different types of
contract;

2. Interpret the regulation governing the Contract of Sale of Goods,

3. Discuss the laws governing partnership and legal consequences of their transactions and other
actions in relation with the partnership, and examine contractual obligations and provisions
governing limited liability partnership;

4. Describe the significant provisions of the Competition Act to prevent practices having
adverse effect on competition and provisions of the Consumer Protection Act to protect the
interest of the consumers;

Course Content:

UNIT:1 @ Indian Contract Act, 1872 [14 Lecture]
Nature of contract and its essentials, Void, valid and voidable contracts, Consent,
consideration and its’ impact on contract, Agreements in restraint of trade,
Performance, breach, revocation, termination of contract,

UNIT:2 : Agency, Bailment and Pledge [10 Lecture]
Agency and bailment contracts, Contract of Indemnity, Contract of Guarantee and
Pledge.

UNIT:3 : Saleof GoodsAct, 1930 [12 Lecture]

Nature of sale, conditions and warranties, Performance of contract of sale.

UNIT:4 : Indian Partnership Act, 1932 and [12 Lecture]
Limited Liability Partnership Act, 2008
Genera nature of Partnership, Rights and duties of Partners, Reconstitution of
Firm, and Registration and dissol ution.
Formation and incorporation of LLP, Partners and their relations, financia
disclosures, conversion into LLP, Winding up and dissolution.

UNIT:5 : Consumer Protection Act, 2019 [12 Lecture]
Consumer Protection Act, 2019: Important definitions, Consumer Disputes
Redressal Commission, Measures to Prevent Unfair Trade Practices,
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Practical Exercises:

Thelearners are required to:

Enlist stepsinvolved in execution of contract.

Enlist steps involved in agreement to sale.

Enlist stepsinvolved in discharge of contract.

Prepare agreement to sale and contract related to sale of movable property, pledging of
property, indemnity & guarantee bond etc.

Enlist the various KY C documents for opening of bank account, e-wallet account, mutual
fund account, bank locker, etc.

Suggested Readings:

oA~ LNE

Bose, D.C.(2008). Business Law. New Delhi : PHI Limited.

Chopra, R. K. (2015). Business Laws. New Delhi: Himalaya Publishing House.
Kuchhal, M.C., & Kuchhal, V. (2018). Business Laws. New Delhi: Vikas Publishing.
Singh, A. (2009). Business Law. Delhi: Eastern Book Company.

Shukla and Sahay, Business Law. Sahitya Publication, Agra

Agarwal, R. C. (2019), Business Law. SBPD, Agra

Note: Learners are advised to use latest edition of text books.
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B. Com. Semester -1

MJ- 2/ Maor Paper 2
Financial Accounting
Credit Lecture Internal Exam End Semester Exam Marks
4 60 25 75 100
Objective:

The course aims to help learners to acquire conceptual knowledge on financia accounting, to impart
skillsfor recording various kinds of business transactions and to prepare financia statements.

L earning Outcomes: After completion of the course, learners will be able to:

1.

oA~ LN

Apply the generally accepted accounting principles while recording transactions and
preparing financial statements.

Demonstrate accounting process under computerized accounting system.

M easure business income applying relevant Accounting Standards.

Evaluate the importance of depreciation and inventoriesin financia statements.

Prepare accounts for Partnership Firms

Prepare accounts for Inland Branches and Not-for-Profit Organizations.

Cour se Content:

UNIT:1

UNIT : 2

UNIT : 3

UNIT : 4

Introduction of Accounting Principles [16 Lecture]
1.1 Accounting: Introduction, Definition, Features, Accounting as an information system,
the users of financial accounting information and their needs. Qualitative characteristics of
accounting information. Functions, advantages and limitations of accounting. Branches of
accounting. Bases of accounting: cash basis and accrual basis. Accounting Process from
recording of business transaction; to preparation of Balance Sheet.

1.2 Financial Accounting Principles, Concept and Conventions : Generally Accepted
Accounting Principles (GAAP)

1.3 Accounting standards: Concept, benefits and Process of formulation of Accounting
Standards including Indian AS (IFRS converged standards) and IFRSs; convergence Vs.
adoption; Application of accounting standards (AS and Ind AS) on various entities in
India. International Financial Accounting Standards (IFRS) — meaning, need and scope;

BusinessIncome [06 Lecture]
2.1 Business income: Concept of Revenue and Business Income, Measurement of business
income; relevance of accounting period, continuity doctrine and matching concept in the
measurement of business income; Objectives of measurement of Businessincome.

2.2. Revenue recognition: Recognition of expenses and income. Recognition of expenses
and income with areferenceto AS 9 and Indian AS 18.

Accounting for Depreciation [10 Lecture]
The nature of Depreciation. Accounting concept of depreciation. Factors in the
measurement of depreciation. Methods of computing depreciation: straight line method
and diminishing balance method; Disposal of depreciable assets, change in method of
depreciation and itsimpact of on measurement of businessincome.

Accounting for Dissolution of the Partnership Firm [14 Lecture]
Accounting for Dissolution of the Partnership Firm including Insolvency of partners
(including Garner Vs. Murray Rule and Indian Partnership), Sale of Partnership Firmsto
limited company
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UNIT :5

Accounting for Not-for Profit Organisations [14 Lecture]
Accounting for Not-for-Profit Organisations: Meaning of Not-for-Profit Organisation;
Significance of Receipt and Payment Account, Income and Expenditure Account and
Balance Sheet; Difference between Profit and Loss Account and Income and Expenditure
Account; Preparation of Receipt and Payment Account, Income and Expenditure
Account and Balance Sheet.

The relevant Accounting Standards (both AS Ind AS) for al of the above topics should be
covered.

Any revision of relevant Indian Accounting Standard/Accounting Standard would become
applicable.

Thelearnersarerequired to:

1.

5.

Download ‘Framework for the Preparation and Presentation of Financial Statements’ from the
websites of the Institute of Chartered Accountants of India (ICAI) analyse the qualitative
characteristics of accounting information provided therein.

Collect and examine the balance sheets of business Organisations to study how these are
prepared.

Examine the accounting policies and revenue recognition policies by collecting necessary
data from small business firms.

Prepare Trading and Profit & Loss Account and Balance Sheet collecting necessary data from
small business firms.

Prepare financia statements manually and using appropriate software.

Suggested Readings:

Anthony, R. N., Hawkins, D., & Merchant, K. A. (2010). Accounting: Text and Cases. New Y ork:
McGraw-Hill Education India.

Dam, B. B., & Gautam, H. C. (2019). Financia Accounting. Guwahati: Gayatri Publications. Horngren,
C. T., &Philbrick, D. (2017). Introduction to Financial Accounting. London: Pearson Education.

Lal, J., & Srivastava, S. (2012). Financial Accounting Text & Problems. Mumbai: Himalaya Publishing
House.

Monga, J. R. (2017). Financial Accounting: Concepts and Applications. New Delhi: Mayur Paperback
Publishing.

Shukla, M. C., Grewal, T. S., & Gupta, S. C. (2016). Advanced Accounts. Vol.-I. New Delhi: Sultan
Chand Publishing

Maheshwari, S. N., Maheshwari, S. K., &Maheshwari, S. K. (2018). Financial Accounting. New Delhi:
Vikas Publishing House Pvt. Ltd.

Sehgal, D. (2014). Financial Accounting. New Delhi: Vikas Publishing House Pvt. Ltd.

Goyal, B. K., & Tiwari, H. N. (2019). Financial Accounting. New Delhi: Taxmann Publication.
Goldwin, N., Alderman, W., & Sanyal, D. (2016). Financial Accounting. Boston: Cengage Learning.
Tulsian, P. C. (2002). Financial Accounting. Chennai: Pearson Education.

Hannif and Mukherjee, Advance Accounting, McGraw Hill

Singh, S. K. Financial Accounting, SBPD Publications, Agra

Mehta B. K, Financial Accounting, Shiksha Sagar, Agra

Ojah B. N., Financial Accounting, Dinesh Publication, Kalyani Publication, Delhi

Note: Learners are advised to use latest edition of text books.
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B. Com. Semester -1
MN- 2A / Minor Paper 2A

Basic Financial Literacy - |

Tota Credit Lecture | Internal Exam End Semester Exam Practical Marks
3(Thy+1(P)=4 60 15 60 25 100
Theory (Th)

(Credit - 3; Lectures - 45; Internal - 15 marks; ESE - 60 marks; Pass Marks - 30)

Objectives:
The course aims to offer an integrated approach to understand the concepts and applications
of financial planning.

L ear ning Outcomes:
After completion of the course, learners will be able to:
1. Describethe importance of financial literacy and list out the institutions providing financial
services.
2. Open, avail, and manage/ operate services offered by banks and post offices.

Course Content:
UNIT:1 : Introduction [15 Lecture]

e Maeaning, importance and scope of financial literacy; Prerequisites of
Financial Literacy — level of education, numerical and communication
ability.

e Various financial institutions — banks, Post Offices; Mobile App based
services. Need of availing of financial services from banks and postal
services.

UNIT:2 : Bankingand Post Office Services [30 Lecture]

e Types of banks, Types of bank deposit accounts, Formalities to open
various types of bank accounts, PAN Card, Address proof, KYC norm.

e Various types of loans — and reated interest rates offered by various
nationalized banks and post office.

e Cashless banking, e-banking, Check Counterfeit Currency; CIBIL, ATM,
Debit and Credit Card, and APP based Payment system; Banking and Post
Office complaints and Ombudsman.

e Various types of Post office Savings Schemes

e Money Transfer: Money Order, E-Money order. Instant Money Order,
collaboration with the Western Union Financial Services; MO Videsh,
International Money Transfer Service, Electronic Clearance Services
(ECS), Money gram International Money Transfer, Indian Postal Order
(IPO).
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B. Com. Semester 1
MN- 2A / Minor Paper 2A (Practical)
Basic Financial Literacy - |
Practical (P)

(Credit - 1; Practical Hours - 30; ESE - 25 marks ; Pass Marks - 10)
Distribution of marks : Report writing 15 marks; Presentation: 10 marks

Project Work:

1.

w

Case studies of Banks / Post offices related to the services offered by these institutions and
procedure for available of these services.

Conducting mock interviews: Testing initiatives, Team spirit and L eadership

Conduct market survey to know about the services offered by Bank / Post offices.
Presentation by students (Individual / Group of students)

Practical Exercises. Thelearners are required to:

1

2.

Visit banks and post offices to collect information and required documents related to the
services offered by these institutions and to know the procedure of availing of these services.
Fill up the forms to open accounts and to avail loans and shall attach photocopies of necessary
documents.

Refer ence Books:

CoNou~AONE

Avadhani, V. A. (2019). Investment Management. Mumbai: Himalaya Publishing House Pvt. Ltd.
Chandra, P. (2012). Investment Game: How to Win. New Delhi: Tata McGraw Hill Education.
Kothari, R. (2010). Financial Servicesin India-Concept and Application. New Delhi: Sage
Publications India Pvt. Ltd.

Milling, B. E. (2003). The Basics of Finance: Financial Tools for Non-Financid Managers. Indiana:
Universe Company.

Mittra, S., Rai, S. K., Sahu, A. P., & Starn, H. J. (2015). Financial Planning. New Delhi: Sage
Publications India Pvt. Ltd.

Zokaityte, A. (2017). Financial Literacy Education. London: Palgrave Macmillan.
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Cide Paper Name Credit Imtermal End Semester Practical Eull Marks
Te— LW o e Exam | Exam | Exam |
Ml-4 t Corporate Law N, ' S I |~ L | 100
Mi-5 Income Tax Law and 4 5 75 100

| practice :
MN-1B | Digital Marketing a 25 75 - 100
B.Com, Sem-[11
Ml-4./ Major Paper-4
COBPORATE LAW

Dbjective: The course aims to impart the learners working xnowledge of the provisions of the
Companies Act. 2013,

Learming Outcomes: After completion of the course, learners will be able to:

1. Expiain relevant definitions and provisions relating to issue of prospectus and allotment of shares;

2. Synthesize company processes, meetings, and decislons;

3. Describe the framework of dividend distribuation, Accounts of the company and Audit and Auditors

of company;

4. Determine the role of Board of directors and their legal position;

5 Stave regulatory aspects invelved in Oppression, Mismanagement, corporate restructuring and

Winding Up.
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Course Content:
Unit 1:Preliminary to Companles Act, 2013 10 Lectures

Important definitions: Prospectus and Share Capital, Allotment of securities, share capital, basic
requirements, alteration of share capital, issue of shares at premium and discount, Further issue of
shares, buy-back of shares.

Unit 2: Management and Administration 10 Lectures

Hoard Meetings, Annual General Meeting, Extra Ordinary General Meeting, Requisites of a valid
meeting, Convening of Meetings, Minutes and Resolutions; Postal ballor; voting through electronic
matters,

Unit 3: Dividends, Accounts and Audit 15 lectures

Dedaration and Payment of Dividend, Accounts of Companies, Maintenance and authentication of
Financial Statement, Corporate social Responsibility, Appeintment of Auditor, qualification,
disqualifications, retation, removal, duties and responsibilities, Auditors report, Constitution and
fum:ﬂum aof Audit commitiee.

Unit 4: Directors and thelr Powers 15 Lectures

Board of directors, appointment and qualifications of directors; Disqualifications, Removal of
directors; Legal positions. Powers, Duties and responsibilities; Additional Director, Alternate
Director, Nominee Director, Director appointed by casual Vacancy, Key Managerizl Personnel,
Managing Director, Manager and Whele Time Director,

Unit 5: Oppression, Mismanagement, Corporate Restructuring, and Winding Up -10 Lectures

Oppression, Mismanagement, Rights to apply, Powers of Tribunal, Provisions related to
Compromises, Arrangement and Amalgamations, Concept and Modes of Winding Up; Provisions of
winding up under Insolvency and Bankruptcy Code, 2016.

Practical Exerclses;
The learners are required to:
1) Enlist the content of the prospectus.

2] Prepare a hypothetical notice, resolutions, and minutes of 3 mesting,
3) Read the Annual Report and Financial Statements of a company and prepare a report on the same.

Suggested Readings: _
Pl e ]
M rinu .
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Chadha R, & Chadha, S. (2018). Company Laws. Delhi: Scholar Tech Press.

Gowar, L. C. B. {1969). Principles of Modern Company Law. London: Stévens & Sons,

Hicks, A, & Goo, 5, H. (2017). Cases and Material on Company Law. Oxford: Oxford
University Press.

Kuchhal, M. C., & Kuchhal, A (2020). Corporate Laws. New Dethi; Shree Mahavir Book Depot.
Kumar, A, (2019), Corporate Laws, New Delhi: Taxmann Publication.

Ramaiya, (Z015]. A Guide to Companies Act, Nagpur: Wadhwa Book Company.,

Hanningan, B, (2018). Company Law. Oxford: Oxford University Pross.

Sharnta, [ P. (2018]. An Easy Approach to Corporate Laws. New Delhi: Ane Books Pyt, Lad,

o o

B LN

Latest edition of the text books should be used.

B.Com. Sem-1II
MI-5/Major Paper-5
INCOME TAX LAW AND PRACTICE

Objective: The course aims to provide kmowledge of the various provisions of income-tax law in
India and enable the learners to apply such provisions to compute total income and tax liability of
individuals.

Learning Outcomes: After the completion of the course, the learners will be able to:

1. Comprehend the concepts of taxation, including assessment year, previous year, assesses, person,
income, total moome, agricultural income and determine the residential status of persons,

2. Compute income under different heads, applying the charging provisions, deeming provisions,
exemptions and deductions.

3, Calculate the tax liability of an individual.
Course Conlent
Unit 1; Basic Concepts 15 Lectures

Tax: concept, tvpes - direct and indirect tax, Direct Tax: Need, features and basis of charges. Income
Tax (az per Income Tax Act 1961 and amendments}: Basic Concepts; Residential status; Scope of
Total Income, Heads of Income; Income which do not form a part of Total Income; Agriculture Income
and its taxability.

Unit 2: Income from Salary and House Property 16 Lectures

., Meaning of salary, Basis of charge, conditions of chargeability, Allowances, Perquisites, Deduchions
and exemptions, Computation of taxable Income from Salary.

begp
vz PG, Deparfment of CommEree .
o “EELIEH"IE'SE Management n | it

kathan University

Chalbasa, W. singhbhum
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b. Income from house property Basis of charge, Determinants of Annual Valoe, Deductions and
exemptions, computation of taxable [ncome House Property.

Umit 3: Profits gnd Gains from Business or Profession, Capital Gains, and Income from Other
Sources 18 lectures
a.  Meaning of busitess income, methods of sccounting, Deductions and Dhzeflowances under
the Agt, Computation of presumpiive income under Income-tax. Act, Compuiation of wxahle
ineom: from Buziness and profisssion.

b. Meaning of Capital Asset, Basis of Charge, Exemprions related to capital gains; Meming of
Transfer, Compuiation of taxable capizal Gain,

.. Income from Other Sources Basis of charge - Dividend, Interest on securities, winning from
lotteries, Crossword puzzies, Horse races

Unit 4: Computation of Total Income and Tax Liability of individual 11 lectures
Income of other persons included in assessee’s total income, Aggregation of income and 581-
off and carry forwarc of losses; Deductions from gross total income; Rebates and reliefs;
Computation of total income and tax liability of individuals .

The learmers are required to:

1. Identify fve Individuals above the age of 18 years without PAN Card Educate them about the
relevance of getting a2 PAN card Issued from IT Department of [ndia and help them &fl the online
application form for gemérating their PAN Card,

2. Compute income under different heads, total income, and tax liability of an individual .

Suggested Readings:

1. Ahuja, G, & Gupta, R. [2020], Simplified Approach to Income Tax. New Delhi; Flair
Fublications Pwt, Ltd,

2. Singhanka, V. K., & Singhania, M. (2020]. Swdent’s Guide to Income Tax including GST-
Froblems & Solutions. New Delhi; Taxmann Publications Pvt. Ltd.

3. Study Material of ICAl Intermediate Paper 44 Income-tax Law.

Note: Learners are advised oo use [atest edition of text books

B.Com, Sem-[ll
MN-1B/ Minor Paper-1B
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MGITAL MARKETING

Objective: The course aims to provide knowledge about the concepls tools, techniques, and
relevance of digital marketing in the present changing scenario. It also enables the learners to learn
the application of digital marketing tools and scquaint about the ethical and legal aspects invalved

therein,

Learning Outcomes: Alter completion of the course, learners will be able to:

1. Identify and assess the impact of digital technology in transforming the business environmentand
also the customer journey;

2. Explain the way marketers think, conceptualize, test continuously to optimize their product search
on digital platforms;

3. Mustrate the measurement of effectiveness of 3 digital marketing campaign;
4 Introduction of Al in Digital Marketing;

5. Demonstrate their skills in digital marketing tools such as SEQ, Social media. and Blogging for
cogazing the digital generation;

&. Explain the need for regulatory framework for digital marketing in India.

Course Content

Uit 1: Imtreduction 18 Lectures

Concept, scope, and importance of digital marketing. Traditional marketing versus digital marketing.
Challenges and opportunities for digital marketing. Digital penetration in the Indian marker Benefits
to the cestomer; Digital marketing landscape: an overview, Ethical issues and legal challenges in
digital marketing. Regulatory framework for digital marketing in India.

Unit 2: Digital Marketing Management 12 Lectures

Digital-marketing mix, Segmentation, Targeting, Differentiation, and Positiening: Cancept, levels, and
strategies ina digltal environment; Digital technology and customer -relationship management.

Unit 3: Dvigital Marketing Presence 16 Lectures

Concept and role of Intermet in marketing. Onfine marketing domains. The P.O.EM framework.
Wehsite design and Domatn name branding, Search engine optimlzation: stages, types of traffic,
tactics. Opline advertising: types, formats, reguisites of a good online advertisement. Buying models,
Cnline public relation management Direct marketing: scope and growth, Emall marketing, Facebook
marketing, YouTube and Video marketing, Twitter Marketing, Instagram Marketing: types and
strategies.

Mm— ﬂﬁ;ﬁ?ﬁm = %\M
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Umit 4 Interactive Marketing 14 Lectures

Interactive marketing: concept and options Social media marketing: concept and tools. Online

communities and social networks. Blogging: types and role.. Mohile marketing tools. PPC marketing.
Payment oprions,

Practical Exercises:
The learners are required to:

1. Prepare a report on the difference between the popularity of any brand using both digital
advertising as well as traditional advertising wols; versus any one brand still focusing most of funds
on traditional advertising tools.

2. Create a hypothetical advertising tools using Google Ads.
3. Prepare a report on all the possible sources of digital marketing like, Facebook, Instagram, etc.
Suggested Readings:

1. Chaffey, D. Chadwick, F. E, Johnston, K, & Mayer, R, (Z00B). Internet Marketing:
strategy Implementation, and Practice. New [ersey: Pearson Hall,
Frost, R. [0, Fox, A, & Strauss, |. (2018). E- Marketing. Abingdon: Routledpe
- Gupta, 5. [201R). Digital Marketing. Delhi: Tata McGraw Hill Eduration.
Kapoor, N, [2018]. Fuindamentals of E-Marketing, Delhi: Pinnacle India.
Kotler, P, Kartajaya, H, & Settawan, I, [201 7). Digital Marketing: 4.0 Moving freom Traditional
to Digital. Mew Jersey: John Wiley & Sons,
Ryan, D, & Calvin, |. (2016]). Understanding Digital Marketing: Marketing Strategies for
engaping the Digital Generation. London: Kogan page.
7. Blanchard, O. A, [2011). Social Media RO Managing and Measuring Social Media Efforus in
Your Organisation, Indianapolis: Que Publishing,
8. Charlesworth, A (2018). Digital Marketing: A Practical Approach. Abingdon: Routledge,
9. Gay, R, Charlesvrorth, A, & Esen, K. (2007}, Online Marketing: A Customer-led Approach,
Oxford: Dxford University Press.
10, Tasner, M. (2015]). Marketing in the Moment: The Diglital Marketing Guide to generating more
sales and reaching your customer first. London: Pearson.

Mote: Learners are advised to use latest edition of text books,
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Code | Paper Name Credit Internal End Practical Full Marks
Exam Semester Exam

Ex&m .......
Mj-6 Lorporate ACCounting 4 (Th] 25 75 100
MJ-7, | Entreprensurship 4(Th] 25 75 1ok ]

Development
Mj-8 Business Mathematics 4 (Th] 25 75 100 —l
MN-2H | Stock Market Dperations 3 [Th] + 1{P] 15[(Th] | 6&0[Th) ex(P] [ 100
B.Com. Sem-1V
Ml-6/ Major Paper-6
CORPORATE ACCOUNTING

Objectives: The course aims to help learners to acquire conceptual knowledge of corporate
accounting system and to learn the techniques of preparing the financial statements of
companies.

Learning Outcomes: After completion of the course, learners will be able to:

1. Describe the rationale, merits, and demerits of issuing bonus shares for a company;
2. Prepare financlal statements (Profit & Loss Account, Balance Sheet, etc.) using online
software;

3, Prepare balance sheet after Internal Reconstruction of company;

4. Analyse the case study of major amalgamations of companies in [ndia;
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Course Content
Unit 1: Accounting for Share Capital & Debentures 15 Lectures

Types of shares; Issue and Pro-rata allotment of shares; forfeiture and reissue of forfeited
shares; Issue of rights and bonus shares; ESOPs and Buy Back of shares; Issue and
Redemption of preference shares and Debentures.

(In reference to Relevant Accounting Standards (AS and Ind AS) and Guidance Notes as
applicable.}

Unit 2: Preparation of Financial Statements of Companies including one Person
Company 10 Lectures

Preparation of financial statements of corporate entities including one Person Company
(excluding calculation of managerial remuneration) as per Division [ and U of Schedule 111
of the Companies Act 2013;

Preparation of Statement of Profit and Loss, and Balance Sheet (of corporate entities
manually and using appropriate software).

[In reference to Relevant Accounting Standards, AS and Ind AS, as applicable.)

Unit 3: Internal Reconstruction and Profit or Lass Prior to Incorporation 13 Lectures

Internal Reconstruction: Different forms of Internal Reconstruction; Accounting
treatment for alteration of share capital and reduction of the share capital; Preparation of
balance sheet after Internal Reconstruction.

Profit or loss Prior to Incorporation: Meaning of profit or loss prior to incorporation:
accounting “treatment of profit or loss prior to incorporation.

Unit 4: Amalgamation of Companies 14 Lectures

Concepts Amalgamation and Business Combination of companies: Consideration/purchase
price  for  amalgamation/business  combination;  accounting  entries  for
amalgamation/business combination; preparation of amalgamated balance sheet
(excluding inter-company holdings) applying AS 14/Ind AS 103.

Unit 5: Corperate Financial Reporting 08 Lectures

Meaning, need and objectives; Constituents of Annual Report and how it is different from
financial statements; Contents of annual report; mandatory and voluntary disclosures
through annual report. Contents of the Report of the Board of Directors.
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Note: Any revision of relevant Accounting Standards/Indlan Accounting Standards, which
are covered above would become applicable,

Practical Exercises:
The learners are required to:

1. Collect prospectus issued by reputed companies, examine the matters related to issues of
shares,

2. Examine the annual reports of Business Organisations to find out whether applicable
accounting standards (AS and Ind AS) are complied with or not.

3. Collect information from business newspapers and pericdicals on amalgamation of
companies and prepare a report.

4. Prepare financial statements using appropriate software.

Suggested Readings:

1. Bergeron, B. (2003), Essentials of XBRL: Financial Reporting in the 215t Century. New

 Jersey: John Wiley & Sons.

2. Dam, B. B. & Gautam, H. C. (2019). Corporate Accounting. Gayatri Publications,
Guwahati

3. Goyal, B. K [2019). Corporate Accounting. New Delhi: Taxmann Publication.

4. - Goyal, V. K, & Goyal, R. (2012). Corporate Accounting. New Delhi: PHI Learning.

5. Jain, 5 P, & Narang, K L. {2015). Corporate Accounting. New Delhi: Kalyani
Publishers.

fh. Monga, | R (201%9). Fundamentals af Corporate Accounting. New Delhi: Mayur
Paperbacks.

7. Maheshwari, 5. N, Maheshwari, 5. K., & Maheshwari, 5. K. (2018). Corporote
Accounting. New Delhi: Vikas Publishing House.

8. Mukherjee, A, & Hanif, M. {2005). Corporate Accounting. New Delhi: Tata McGraw
Hill Education.

9, Shukia, M. C, Grewal, T, 5., & Gupta, 5. C. (2016). Advanced Accounts, Vol-1l. New
Delhi: 5. Chand Publishing.

10.5ehgal, A. (2011). Fundamentals of Corporate Accounting. New Delhi: Taxmann
Publication.

11.Tulsian, P. C, & Tulsian, B. (2014). Corparate Accounting. 5. New Delhl: Chand
Publishing.

Note: Learners are advised to use latest edition of text books.
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B.Com. Sem-1V
MI-7/ Major Paper-7

ENTREPRENEURSHIP DEVELOPMENT

Objective: The course aims to equip the learners to entrepreneurship so that they are
inspired to look at entrepreneurship as a viable, lucrative, and preferred option of
professional life.

Learning Outcomes: After completion of the course, learners will be able to:

L. Discern distinct entrepreneurial traits;
2. Identify the parameters to assess opportunities and constraints for new business ideas;
3. Develop a business idea by adopting systematic process;

4, Design strategies for successful implementation of ideas;
5. Create a Business Plan.

Course Content

Unit 1: Introduction 13 Lectures

Meaning, elements, determinants and importance of entrepreneurship and creative
Behaviour; Entrepreneurship and creative response to the society” problems and at work;

Dimensions of entreprencurship:  intrapreneurship,  technopreneurship, cultural
entrepreneurship, international entrepreneurship, netpreneurship, ecopreneurship, and
social entrepreneurship

Unit 2: Entrepreneurship in India 15 Lectures

Concept of business houses and role of business houses and family business in India; The

contemporary role models In Indlan business: their values, business philosophy and
behavioural erientations;

Conflict in family business and its resolution.

Initiatives of Government of India to promote entrepreneurship - Start Up [ndia, Stand Up
India, Make in India, etc.

Unit 3: Entrepreneurship Ecosystem 15 Lectures

Reguirement, avallability and access to finance, marketing assistance, technology. and
industrial accommodation.

Role of government, Institutions, industries/entrepreneur’s associations and self-help
groups.
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Concept, role and functions of business incubators, angel investors, venture capital, start-
up finance and private equity fund.

Unit 4: Sources of business ideas and tests of feasibility 17 Lectures

Slgnificance of writing the business plan/ project proposal including feasibility analys:s;
Contents of business plan/ project proposal.

Designing business processes, location, layout, operation, planning & control,

Preparation of project report [various aspects of the project report such as size of
investment, nature of product, sourcing of material, market potential may be covered);
Project submission/ presentation and appraisal thereof by external agencies, such as
financial /non-financial institutions

Practical Exercises:
The learners are required to:

1. Discuss various cases of entrepreneurship and distinguish between different
entreprencurial tralts

2, Analyse and Interpret case study on business philosophy at Tata Group, Aditya Birla
Group, Reliance Industries Limited, and similar organisations.

3. Analyse and present the key initiatives of Government of India for promoting
entreprencurship in the country for any one business area.

4. Develop a business idea and conduct a feasibility analysis of the same.

5. Participate in Business Plan Competition-designing a business plan proposal and identifying

alternative sources of raising finance for startup.
Suggested Readings:

1. Desai, V. (2009). Dynamics of Entreprencurial Development and Management. Mumbat:
Himalaya Publishing House.

2. Dollinger, M. |. (2008). Entrepreneurship: Strategies and Resources. New |ersey: Prentice Hall.
3. Hisrich, R, Peters, M., & Shepherd, D. (2017). Entrepreneurship. New York: McGraw Hill
Education.

4, Rao, T. V,, &Kuratko, D. F. (2012). Entrepreneurship: A South Asian Perspective. Boston:
Cengage Learning.

5. Yadav, V, & Goyal, P. (2015). User innovation and entreprencurship: case studies from rural
India, Journal of Entrepreneurship & Innovation.
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Objective: The course aims to Familiarize students with the nppins of Mathematics and
Statistical techniques in business decision making.

Learning Outcomes:
Afier completing the course, the student shall be able 1o:

L. Acquire proficiency in using different mathematical tools {matrices, caleulus and mathematics of
finance) in solving real life business and economic problems;

2. Develop an understanding of the various averages and measures of dispersion to describe
statistical data;

3. Explain the relationship between two varizbles through correlation and regression;

4. Explain the construction and application of index numbers to real life situations:

3. Analyse the trends and 1endencies over a period of time through time series analvsis.

Pari A: Business Mathematics

Unit 1: Introduction 17 Lectures
(a) Matrices: Definition and types; Algebra of matrices; Applications of matrix operations to
simple business and economic problems; Calculation of values of determinants up to third
order,

(b} Differential Calculus: Mathematical functions and their types - linear, quadratic,
polynomial; Concepts of limits and continuity of a function.

[c] Basic Mathematics of Finance: Simple and Compound interest (including continuous
compounding); Rates of interest- nominal and effective and their inter-relationships;
Compounding and discounting of a sum using different types of rates.

Part B: Business Statistics

Unit 2: Univariate Analysis 15 Lectures
[a) Measures of Central Tendency: Arithmetic mean, Geometric mean, Harmonic mean-
Properties and applications. Medlan and other Partition values [guartiles, deciles, percentiles),
Made,

(b) Measures of Dispersion: absolute and relative- Range, Quartile deviation, Mean deviation,
Standard deviation and their coefficients; Properties of Standard deviation Variance,

oo -
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Unit 3: Bi-variate Analysis 12 Lectures

(a) Simple and Linear Correlation analysis: Meaning, Measurement (Karl Pearson’s co-
efficient and Spearman’s Rank correlation) and Properties.

[b]) Simple and Linear Regression Analysis: Regression equations and estimation; properties
of Regression coefficients; Relationship between correlation and regression.

Unit 4: Index Numbers 8 Lectures
Meaning and uses; Construction of index numbers: Aggregative and average of refatives -
simple and weighted.

Unit 5: Time Series B Lectures
Components; additive and multiplicative models; Trend analysis - moving averages and
method of least squares (linear trend).

Practical Exercises:
The learners are required to:

1. Take the business case and assess how the use of matrices help in deciding about competing
alternatives both under constrained and unconstrained situations;

2. Take the case of a business problem and ldentify the decision-making variables and assess
their functional relationship with other variables affecting the decision in a business situation;
3. Gather information about various deposit and loan schemes of banks and other financing
institutions to find out interest rate differential, and compounded value;

&, Use commonly used statistical packages to apply various statistical tools to a data set
available through secondary sources;

5, Make wse of computer aided software packages and prepare the practical graphical
presentation of correlation and regression analysis, requency charts etc

Suggested Readings:

Bhardwaij, R. 5. (2019). Business Mathematics and Statistics. New Delhi: Scholar Tech Press.
Richard, L. L., Masood, H. 5., David, 5. R, & Rastogi, 5. (2017). Statistics for Management. New
|ersey: Pearson Education.

Thuleral, |. K [2017). Business Mathematics and Statistics. New Delhi: Maximax Publications.
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B.Com. Sem-1V
MN-2B/ Minor Paper-MN-2B

STOCK MARKET OPERATIONS

Objective: The course aims (o impart basic knowledge about the structure and functioning of the
stock market in India and 1o leamn trading on the stock exchange.

Learning Dutcomes: After completion of the course, learners will be able to:
1. Explain the basic concept of securities market;

2, Practice trading on stock market;

3. Analyse the legal feamework of securities markei;

4, Explain difTerent segment of Stock Exchange;

3, Perform demat trading.

Unit 1: Introduction i0 Lectures

Concept and types of Securities; Concept of return; Concept, types and measurement of risk;
Development of Securities market in India

Umit 2: Primary Market 12 Lectures

Concept, Functions and Importance; Functions of New [ssue Market (IPO, FPO & OFS); Methods of
Flomation- fix price method and book building method; Pricing of Issues; Offer Documents;
Appointment and Role of Merchant Bankers, Underwriters, Lead Managers, Syndicate Members,
Brokers, Registrars, Bankers, ASBA; SME [POs and Listing of Securities.

LUnit 3: Secondary Market 11 Lectures

Concept; Functions and Importance; Mechanics of Stock Market Trading-Different Types of Orders,
Screen Based Trading, Internet-Based Trading and Settlement Procedure; Types of Brokers.

Linit 4: Regulatory Framework 16 Lectures
SEBI (Issue of Capital and Disclosure Requirements) Regulation 2018; Stock Exchanges and
Intermediaries; SEBl and Investor Protection; Securities Contract Regulation Act and SEBI {Listing
Obligations and Disclosure Requirements) Regulation 2015,

Lnit 5: Demat Trading 11 Lectures
Concept and Significance; Role of Depositories and Custodian of Securities in Demat Trading; SEBI
Guidelines and other Regulations Relating to Demat Trading; Procedure of Demat Trading.

2
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Practical Exercises:
The learners are required to:

|. Prepare the steps involved in pre and post management of hypothetical case of IPOFPO.

2. Make a comparative analysis of IPOs to identify parameters of success and causes of failure.
3. Expose themselves to trading screen of National Stock Exchange {www.nseindia.com) and
demonsirate:

t. Procedure of placing buying /selling order.

ii. Trading Workstation Station (TWS) of spot market and financial derivative markets

{ Futeres and Cptions ),

4, Leam demat trading and investment with the help of relevant software (Working on Virtual
trading platform).

Suggested Readings:

Gordon, E.. & Natarajan, K. (2019) Financial Markets and Services. New Delhi: Himalaya
Publishing House.

Benjamin, G, {1949}, The Infellivent Invesfor. New York: Harper Publishing.

Dalton, J. M. (2001). How The Stock Market Works? New York: Prentice Hall Press,
Machiraju, H. R. (2019). Merchanr Banking. New Delhi: New Age Publishers,
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Syllabus of Four Year Under-Graduate Programme (FYUGE)

under NEP-Z0Z0
B.Com. Semester-V

(Session 2022-2026)

Code Paper Hame Crodie | Intermal | End Ssmester | Practical Full
Eaxatens Exam Exam _{ Marks
MHN-1C | Project Managernent £ 25 75 100
14]-9 Goods & Services Tax & a5 T5 104
M]-10 | CostAcconnting i 25 75 plli[1]
Ml-11 | Management Accounting 4 15 75 100
IAP | Internship/ Apprenticeship/f 4 15 Project-60 Viva-25 100
Field Work/ Dissertation | )
B.Com Sem-¥
MN-1C/ Minor Faper-ll
FPROJECT MANAGEMENT

Ohjective: The courss aime to enable the learners to evolve a suitsble framewerk for the preparation,
appralgal, monitoring. and cantrol of projects undertakan in an organisation.

Learning (utcomes: After campletion of the course, Jearners will be able to
1. Explain the concept and attributas of projects, project management systam, process and itz principles;

2 Perform techmical feasibility, marketing feasibility and pammercial viability using MFV.
5. Develop schedule for a specific project and Its appraizal using various techniques;

4, Calculate project duration and assess project cOsG "
5. Evaluate project management in serms of risk and performance.

Unit 1: Introduction 11 Lectures

Concept and astributes of Project, Pr
Principles, Role of Profect Manager,
of Investment opportunities, Project

% e 1@/

ofect Management Information Systemn, Project Managorent Process and
Relationship between Project Manager and Line Manager, ldentification
Ife cpcle, Projoct Planning, Monitoring and Contrel of Investment
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UnitZ: Project Preparation nnd Budgating M

Tochnical Feasibility, Marketing Feastbillty, Moaneial Plannin
* A i Bstlmabon of Costs ond Punds [iocluding
SOUFCRS 'ﬁEEI.lM!]. Lﬂ-'ﬁn mtmr[m; forthe [’['u]qﬂ'_;' Fm]ﬂc-t I.Jl.'ll]ﬂ'ﬂl'.

Tinit 3: Projoct Scheduling and Apgruisal 10 Leetures
Decompasition of work into activities, determining sctivity-time duration. Social Cost Benefit Analysis in
Fublic and Private Soctor,

Unit 4: Project Planning Techniques 08 Leclures

Determine project duration through critical path analysis using PERT & CPM tochniquas.
Unit 5: Project Risk and Performance Assessment 14 Lectures

Project Risk Management- ldentification, Analyels and Raeducton, Projact quality menagemant, Project
Performence Measurement and Evaluation, Praject Report.

Practical Exercises: The learners are required to:

1. Identify the project running in the local area and st the actvities required for project completion;
& Devalap time estimates for varfous activities;

3. Identify the eritical activities of the project ustng CPM technique;

4. Find gut the delays in the activities, ifany, and their impact oo cost and project completion,

Sugpested Readings:

Chandra. P, [2019). Projects: Planning, Analysls, Selection, Financing, Implamentation and RBaview. New Delhi:
Tata Mcliraw Hill,

Gido, §, & Clements, . P. [2015]). Profect Manggerment New Dethiz Cengage Learning Pyt Lid,

Gray, C. F, Larson, E, W, & Desai, G. V. (2014]. Project Management: The Mehegerial Process. New Delhi: Tata
MeGeaw HiIL

Khatua, 5. (2011). Profect Mansgement and Appraisel, Oxford: Qxford Press University.

Hashmi Agrawal (2021) Project-Appraisal & Management ; Taxmann Publicatfon

Nate: Learners are advised ba nse latest edition of text boolos,
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B.Com Sem-V
MI-9/ Major Eaper-9

GOODS & SERVICES TAX (GST)

Objectives: The course aims to provide understanding sbout sallent features of GST law and implications n:"
its various provisions for different classes of supplies. It also alms to provide av understanding o
compliances and procedures lnld down o GET law,

Learning Outcomes:

Afver the completion of the course, the learners will be able ta:

1. Explain concept, need, and utility of tndirect taxes;

2. Understand and smalyse the taxable event, L2, supply under G5T;
3. Describe the provisions relating to levy of GST;

4. 1dentify exemptions for different types of goods and services;

& Examine implications of input tax credit

6. Explain the various procedures under G5T;

7. Analyss provisions regarding penalties and interest;
&, Prepare and file GST return online

Unit 1: Introduction

10 Lectures
Concept and features of Direct and indirect Taxes,

Difference betwean Direct and Indirect Taxes, Concept and
need of GST, Relevant Definitions under G5T law, Types of G3T, Constitutional amendments of GST, 5alient
features of GST.

Unir 2: {a] Concept of Supply under GST law 03 Lectures
Coneept of Supply, Compostte end mixed supply, Piace of Supply, Time of supply and Value of taxable supply.
[b) Levy and Tax Collection of GST 10 Lectures

Basis of Charge of GST, Inter-State Supply, Intra-State supply, Composition Levy, Exemption from G3T, Power
1o Grant Exemptions, Exempted Goods under Exemption noHfications, Exempted Services under Exemption
natification.

Unlt 3: Input Tax Credit under GST law

0 Lectures
Definition of (MG, Elipibility and Conditions for taking Input Tax Credit, Apportionment &f eredit and blocled
credits, Availability of credit in special circurstonces, Manner of digtrihution of eredit by {nput zorvica
disteibukar (1557,

Unit 4 Registration under GST law

1 Lechures
Thresheld Limits for Registratlon, Persons liable for Reglstration, Persons not Hable for Registration,

Compalsory Registration In Certain Cases, Procodurs for Reglstration, Deemed Replstration, Amendment of
reglzrration, Cancellation of Registration, Revocation of Cancellatton of Reglstration.

_W Al Q&}ﬁ

"
_""l-'-i-\.'.-r."l..'_"]'": uf
Business Man Comimerca

mnmmﬂ F' : (]V,]I - Kf—f""

Chatbasa, W, Singhihyim

(3 scanned with OKEN Scanner



B. Commerce-v FYUGP (2022-26) Kolhan Unhwersity

Unit 5: Other Procedures under GST 14 Lectures

Challan and Tax fnveice, crodit and dabit notos, , Difforant types of GST roturny and flling times, Different
assessments under GST, Interest apphleabls undor GST (Perlod), Offenca & Ponalty under GST, , GST
Authorities, Audit under GST, Spectal Audit.

Practical Exercisc:
Loarners are required to:

1. Fill up online application for registration under GST far hypathetical Arm.

Z. Fill up online various forms of GST Returns for hypothatienl Brm.

3. Prepare e-Way bill for hypothetical frm.

%. Practical problems on computation of toput tax under reverse charge for hypothetizal firm.
5. Practical problems on computaton of input tax credlt for hypothetical fre.

6. Practical problems on paynient of tax &nd interest, if any, for hypathodcal Arm.

Sugpested Readings:
Ahuja, G, & Gupts, R. (2020). Direct Toxer Ready Reckonar, New Delli: Walters Klwer India Private Limited.

Mehrotra, HC, & Agarwal, V. P. (2019). Goods and Services Tax GST. Uttar Pradesh: Sahitya Bawan
Publications.

Singhania, V. &, & Singhania, M. [2020), Students’ Guide to Income Tax Including G5T, New Dalhi: Taxmann
Publication.

Singhania, V. K. & Singhanis, K. [2020). Direct Toes: Low & Proctice. New Delhi: Taxmann Publication,

The ICA1 Study Material for Final Course Group-11, Paper-8: Indirect Tast Laws [Module 1, Z, and 3]
Dr. K., Bansal (2024] G.5.T. & Costoms Law: Taxmann Poblication

Note: Latest edition of the text books should be used.
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B.Com Sem=y
M0/ Major Paper-10
COSTACCOUNTING

Objective: The course aims to develop understandin '

i amony lonrners about contomperary cost concopt and
mhiﬂ?al appreach towards cost spstams and cost ascortaliment. The course alsa alms to provide knowledge
a various methods of cost determination under speciie slhuatlons and to acquire the ability to use
information determined throuph cost accounting for deciston maldng purpose.

Learning Outcomes:
After completion of the course, learners will be abla ta:

1. Determine various types of cost of production:

4. Compute unit cost and total cost of production and prepare cost stalement;

3. Lompute employes cost & employee productivity;

4. Determine east under job costing, batch casting, process costing & contract costing;

Unit 1: Conceptand Wature of Cost Accounting 17 Lectares

Concept of cost and costing, Importance and features of costing, Cost clagsification, Concept .:-r:n.a..t unit, cost
center, meaning of "unit' from the view point of producer, Establishment of an ideal cost accounting system,
Cost Reducton, Cost Conbrol.

Material Cost

Direct and indirect material, Valoation of materials, Principles of valuation of material as per AS- 2/ Ind AS- 2;
CAS- V1, Matorial control, purchases, Objectives and functons of purchase department, Inventory contral,
Methods of pricing material- LIFO, FIFD, HIFD, Simple and Weighted Average. Determination of Economie
Order Quantity [E0Q). Treatment of waste, scrap, spoflage, defactive and obsolesconee.

Unit 2: Employee Cost and Overheads 13 Lectures

Meaning and classification of employee cost, Requisite of a good wage and incentive system, Time and plece
rate plans, Profit sharing, Employes productivity and cost
Overheads: Definidon and classification, Production overheads - allocation and apportionment of cost,

Meaning and Metheds of cost absorption, Treatment of over- absorptiong under-absorption of overheads,
Administration and solling & distribution overhends — methods of ascertainment

Unit 3: Methods of Costing: Job Costing, Batch Costing and Process Costing 16 Lectures
Cost Sheet- Meaning, Definition, Features, lmportance, Preparation of Cost Sheet for Manufacturing and
Service Sector.

Meaning of Job Cost, its application and accounting Preparation of job cost sheet.

Meaning of Batch Cost and its application in today’s industry.

Meaning and applicaticn of process costing, Methods of determination of cost In process costing. Normal and
abnormal loss and gain, Inter process eosting and profit ascertainment. Joint Product and Dye Products in

process costing. B}\ﬂ;\,«/:‘r________ O r{\ﬂ_ \lw
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Unit & Methods of Costing: Contract Costing 10 Lectures

Meaning, features aned types of contract, Methods of cost deternlnation b contract costing, Escalation clause
and cost-plus conlrct,

Uinit 5 Activity Based Costing [ABC) 04 Lectures

Concept significance and salient features, stages amd Now of costs o ABG

Basic components of ABC
Application of ABC in 2 manufacturing erganisation and sorvice Industry.

Practical Exercises:

Thie lesrmers ace regquired Lo

L. Prepare 2 cost statement Toe manulucturing and) or service organisation.

2. Identify the jems w be ineluded and cxcluded in the cost system.

3. Apply different price determination methods W assess sales price.

4. Prepare a cost statement for different processes.

5. Suggest ideal cost system.

6. Calculate impact of material consumption, usage and wislages oo total material cost.
7. Prepare of different format of acquisition of material and storage.

8%, Determbne total labour cost

9. Supgest sultable cost system for different types of services organisation.

10}, Visit industries to understand process costing, ABL contept.

Sugpested Readings:

Banarjee, B, {2014). Cost Accownting - Theory und Proctice. Mew Delhi: 'HI Learning Pvi L,
Kishuor, . M, {2024]). Vaxmann Cost Acoomting. How Delhi: Taxmann Pablication P, el
Lal, J. & Srivasiava, 5. (2013). Cost Accounting. New Delhi: MeGraw Hill Pulbdishing Co,
Mowen, M. M., & Hansen, [ &, (2005). Cost Monagement. Stanford; Thomson.

Study Material of CA Course {New) Intermediate Lewid Paper %: Cost and Managoment Accounting,
R.M. Kishore (2024) Strategic Cost Management © Taxmann Publication

Note: Latest edition of the books should be used.

(3 scanned with OKEN Scanner
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MANAGEMENT ALCOUNTING
Objective: The eoursg

: aims to fnpart the le
it i it drners, Imowlodge abosuk the use of Nnanclal, cost ond other
/ ation for the purpose of munagerial Planning, control and declsion maldug.

Learning Outcomes:

(3 scanned with OKEN Scanner

After completing the course learnors will be able to:

1. Deserib the concept of management accounting;

2. Prepare various budgets and to measure the performance of the bustness firm applying budgetary eontrol
MEasIras;

M- ﬂn_ﬂﬂ.ﬂ.-.-nﬂ Mnﬂ-.rﬁ.m..n_m costs wn._.ﬂ. ﬂu..u.u.v_ﬂ.ﬂ .ﬂ-n—.n_.ﬂnm.ﬂ_ﬂ cast n_-m“_ﬂ—..ﬂﬂm _ﬁu.._...._!.._.nﬂ" _..ﬁ.ﬂ_.-._n.n

% Analyse cost, volume and profit and to solve short run decision making problems applying marginal costing
and Break-Even technique;

5. Amalyse the role of ERP in Business Decision Maling,

Unit 1z Introduction 11 Lectures

Meaning, Objectives, Matre, Scope, Functions and importance of management accounting: Types of
Management Accounting, Difference between financial accounting cost accountivg and management
accounting: Meaning, Importance and Limitations of Financial statament; Cost concapts used in managerial
decision malking.

Batio Analysis : Meaning and Definition, Objective, Limitation, Classification of Ratio ; Liguidity Ratia, Capital
strisgture of Leverage Rakio, Profitability Ratio.

Unit 2: Budget and Budpetary Control 14 Lectures

Concept of budget; Nature of Budget, Purpose, Advantages & Limltation of Budgeting, different typos of
budtgess; budgering and budgetary control; meaning, ohjectives, merits, and limitations of budgetary control;

budget administradon; Functional tudgets including cash budget; Fixed and fexible budgess: meaning and
preparation; Zero-based bodgeting

Unit 3: Spandard Costng 14 Lectures

Meaning of standard cost apd standard costing; Salient features of Standard Cest, Difference betweon

budgeted cost and standard cost; advantages, limitstions and applications of standard costing Meaning of
Variance and Variance Analysis - maberial, labour & overheads.

Unit 4: Marginal Costing 14 Lochures

Meaning of Ahsorption Costing and Marginal Costng; Diffsrence bebween Absarption Costing and Marginal
Costing, uses of Marginal costing; Cost-Volume-Profit Analysis, Profit/Voluma ratlo. Erealc-even analysiz -
algehraic and graphic methods. Angle of incldepce and margin of safety.

=
s ) ibfl
.m/._”.l qu“qumﬁﬂinaaam_ﬂ & d é\u_mf\\\\\
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Unit 5: Sofbware
i Based Managerial Decision Making 07 Loctures

Concept of Enterprise Resoures Plamming (ERP nod ks vole in Dustess Declslon Ma Il
Practical Exercize:

Thelearners are required to:

1 m_...n.u”# monthly cash budpet, expense budget, activity budget, for a small retall shop, club, student
uﬁqﬂum nnﬁtuﬂnm.ﬁmnﬁﬂ and also purchase/production/sales budget for o small factory,

: © Bven Sales for smoll shops lke Grocery (kirana) store, pharmacy, ete. by finding out
monthly sales volume, variable expenses and fxed eyponzos. : ;
3. Based on the Break-Even Sales, s veport shall be prepared and submitted to the proprieter suggesting
possible inprovement in the performance. g
4. Apply standard costing in factories fludustrios avallable In the locality.
5. Analyse and interpret case studies on unit 4.

Sugpestod Readings:

Horngreen, G T, Sundem, G. L, Stratton, W. 0, Burgstahler, D, ESchatsberg, ] (2005). Introduction fo
Management Accounting. Mew Jersey: Pearson Prenkice Hall
Aticinscn, A A, Kaplan, R S, Matsumura, E. M, & Young, 5. M. (2013). Managemant Accounting Information for
Decision-Making and Strategy Execution London: Pearson Education.
Hilton, . W, & Flatt, D, E (2011). Menegerfal Accounting: Creating Valus in a Global Business Enviranment
Mew York: MeGraw Hill Education,
Singh, & (2016). Manogement Accounéing. Mew Delhi: PHI Learning.
Gosl, B (2013). Management Accounting. Delhi: International Book House Pyr Lod.
Arora, M. N. [2014). Monagement Accouniing, New Delhi: Himalaya Fublishing House Put. Lid.
Maheshwari, 5. M., & Mittal, 5. N. (2017). Menagement Accounting-Principles & Practice. New Delhi: Mahavir
Fublications.
Singh, 8. 1, & Gupts, L. (2010). Management Accounting-Theary and Froctice. New Delhi: Pinnacle Publishing
House,
Kian, BL Y., & Jain, P. K (2017). Menagerment Accounting: Text, Probilams and Coses. New Delhl: Tata MoGraw
Hill Education.
Balaloishnan, N, Render, B, & Stair, L L M. (2012). Mansgerfal Decision Modeiling with Spreadsheet. London:
Fearson Education.
George E. M. [2000). Management Decision Moking: Spreedsheet Modelling, Analysis, end Application,
Cambrldge: Cambridge University Press.
EP. Rastogi {2021) Management Accounting : Taxmann Publication

Study Material of CA Course (New) Intermediate Lovel Paper 3: Cost and Management Accounting,

Naote: Learners are advised to use Matest edition af text ools,

W

\eAr B
- -wnJ___.u_.-._..r__. QJ\M\
- -24 PG, Department of Commerce &

Business Management
Kolnan University
Chalbasa, W, Singhbhum
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1AP.

Internship/ Apprenticeship/ Field Worly/ Dissertation

Smdents are required o undergo survey of your area (Kollan regiom, East Singhblum, __.__.n.”:
singhbhum and Seraikela-Kharsawan) and submit a project report on any one of the following topics:-

1. Study on rale of Entrepreneurship in Bconomic Devalopment, challenges and suggestions for TRERAS
uplifment on any one of the following topies:

a) Entreprengurship

b) Women Entrepreneurship

¢] Tribal Entreprensurship

d} Social Entrepréneurship

2. Stdy on consumer satisfaction and perception of consumer eowards Tata Products and ancillary
products.

1. To identify various Startups supplying their products or Services or both through E-Lommerce

platform and also identify innovative practices adepted by tem.

4, Role of Banking Sector in Rural Finance.

Suggested Readings:

! Publication
Abha Mathur (3 Ad) Entreprengurship : Taxmenn "
Abha .E“u.E. T: bmw_ Entrepraneurship Development: Taxmann Publication

% . |
N
auﬁ\ﬂhﬂu P . | o ;‘.‘\\Lﬂg
Wkl
b2 PG, Department of Commerce &
Business Management
Kalhan University
Chalbasa, W. Singhbhum
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LG, Department of Commeree & Bosiiess Monagement
KOLIAN UNIVERSITY, CIATIASA

Syllabus of Four Year Under-Graduate Progeamme (FYUGE),
widler NEP-2020

PE e, Semestor-¥l
(Nession 2082-2020)

| Casle Paqeer Mano feedit | Intemal | End Svmester | Fractical Full

| . 2 __ Exai | Fwam [ Exam Marks
MN-ZC | Rural Bevelopmicnt o 2% e e ; TN B
MJ-12 | Auditing ' ) 4 | 25 75 _ 100
M-13 | Drganisational Behaviour 4 25 Ta | - 100

| M)-14 | Advanced Financii Accounting g - 5 ] 75 S i

LMI-15 | Bonking and Insumnce % | 9o |78 [~ -] 18 |

MN-2C: RURAL DEVELOPMENT

Objective: The course aims to help learners to acquire knowledge on various aspects of
rural development and to acquaint them with the varipus programmes of rural

deveiopment.

Learaing Outcomes: Alter completing the course learners will be able to:

1. escribe the concept of rural development;
2.Anzalyse various skill development and capacity building programmes;
3.Describe the role of institutional bodics like NABARD/ RRBs in financing rural based

projects;
4. Prepare 3 business plan for a start-up venture in rural setting after analysing Lhe

varicus facets of rural economy in India;
5. Assess the impact of infrastructure development in rural India;

6. Evaluate the rural development programmes in India,

COURSE CONTENTS
UNIT 1 introduction & Demographic Dividend

Copgept and connatationg ol Rural Development, basic clements of Rural development,
Fural development policies in India, Demographic characteristics of rural peopie, [ssue
of Urban migration, Rural work force, Challenges and opportunitics for demographic
dividend Jncome Generation and Poeverty alleviation.

hs/ ’;h,\:-ﬂ"m !

TWoA G ;
N ?ﬁﬁaff@ﬁ@ Depe, ﬂ?? ..& EIW{P Gﬂumm
M N University, Chaihass

4
(3 scanned with OKEN Scanner



B. Commerce-yi FYUGP (2022-26) Kalhan Wniversity

UNIT 2 : RURAL Economy of India

Size and structure of the rural cconomy, charaeturisties of the rural seetor—Agriculture,
Mlied sectors, Non Farming sectors, Rueal lndusteatiation podl Botroprencorship.

UNIT 3: Rural Finance

Rural credit and  indebtedness, Institutionnl support of NABARD, Malionaliscd
cormmmercial Banks, Regional Rural banks and cooperatives:

UNIT <4 Bural Infrastructure

Road infeastructure and communication  Networle, rural clectrification and - nan
comventional energy sources, Rural primary health care Tacilities; Rural cducptional
institutions, Rural regulatery markets, Market for rural products.

UNIT 5 : Rural development programmes in India:

Rural Developments programmes in India, rele of Government arganisations and
Valuntary Agencies, Mon government organisations, Role of corporate sector in rural
development.

Practical Exercises:

The learners are required to:

1. Analyse various programmaes related to skill development and capacity building for
employment and entreprencurship using primary/secondary data with the heip of
appropriate statistical tools.

2. Preparce a business plan for a start-up venture in rural sotting after analysing: the
variouws facels of rural cconomy.

3. Fvaluate the impact of rural infrastrecture development using primary/secondary
data with the help of appropriate statistical tools.

4. Evaluate rural development programmes and rural infrastructure to see the impact
on rural life using primary data and with the help of appropriate statistical to ols.

Suggested Reading:

1. Singh, K. (2008) Rural Development - principles, policies and management New

Delhi: Saga Texls
7. Samanta Rk [2000) New vista in Rural Development stralegies & Approaches,

Pelhi: B. Republishing Corporation.

1 Data Gaurav & Mahajan Ashwani: Datt & sundharam Indlan Economy: § chand &
company Ltd New Delhi

4. Sahu, B (2003): Rural Development in India New Belhi: Anmol publications
Pvt Lid

5. Verma Ajeya: Performance of Reglonal Rural Banks in Bihar & Jharkhand: fanki

Prakashan Mew Delhi & Patna
t&\}_,-___ﬂ,_.
“lblue
%ﬁh et o 2 (P G.)
VA O Comimerne & By, »
A Folhan Unlversiy, gy ™
o
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M}-12: AUDITING

Objective: ;
'111{1 P e: The course aims Lo provide kel e of auditing principles, procedures,
i -1 i B

miques in accordance with current legal regquivements i lndia,

Learning Outcomes: Afver completion ol tie conrse, lermees will b alile Lo

1. Analyse and futerpret the qualitative fenres of Information provided in the
Financial Statemoents of o company;

2. Analyse and interpret the contents of corporate annual repart ancl auditor's report 1o
!ll'li..h.!l".‘ihlm:l the trwe and Tair fnancial position of a cempany:

3 E-ﬁt‘rmpum I;mtl analyse accounting ratios of o company;

I*r l.:mulm'i funned oy aned working capitad analysis;

5. Conduct cash Dow analvsis using eash How reporting sollware,

Course conlents
Unit 1 : Auditing Concepls & Audit Documents and Audit evidence

Meaning, Nature, Objectives, Advantages  and Limitations of Auditing, classification of
Audit, Error and Frauds and Anditors duty. Ethical principles and Concept of auditor's
independence, Delegation and supervision of Audit worle Nature and purpose of Audil
Documentation, Audit evidence, Type of Audit evidence and Audit sources.

Unit 2: Internal Contral, Internal check, Audit sampling

Meaning, Objectives, and Features of internal control system, internal control
guestionnaire and checklist, Internal control and 1T Environment, Concept of audit risk,
internal audit ; Test checking, audit sampling and sampling mothod.

Unit 3: Vouching and verification:

Meaning and Objectives of Vouching: Procedure af vouching: Vouching of Cash book and
Rank details; Verification ol Asscts and Liabilitics

Unit 4: Audit of companies

Auditor's gualifications, disqualification, appointment, Rotation, Remuneration.  Right
and Duties of Auditor's. Auditor's Report contents and types Audit attestation and
certification. Audit of limited companies under the companies Act 2013, Overview of

audit standards

Unit 5: Special Arecas of Audit

Cost audit, Tax audit, manapenicnt audit, Encrgy audit, Environmenl audit, Systems
audit, safety audit, Audit ol Banking ecinpamies andl not for prn[ﬂ ::rjl,m1|:~'ﬂ|ir.m5 like

Club and Charitable erganisations.

: ﬂrl‘_"-—{.—ﬂu_-—ﬂ_ .
#}f el -
L] H"
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Practical exercises:

The learners are veguived 1o

1. Prepare Audit Progeamme for conducting andit of receips o
institution.

2, ldentife and verly any fve-documentary evidences bn eonmuction witl
F““".I.I:‘Hl'ﬁ H[Rﬂl“!:ﬁfﬂ’l;tfh“'l'i"“'i:‘-"ip I-|-_|_:|Il|||“!.|||_ |_L|'|_":u:!1l_"|L|H.:H el Halsibities. eriitts
3, Prepare internal contral questionnaive and internal control checklist for audit 412
arganization Muasiness fiom. . i
~1:TF:-|.111L111 1.im1:hh'u: of eash ook of college/student functions, sl sl A
cluby o1, Lo pain a practical knowledpe. .

5. Perform durmmiy audit of a club, college, and a small business T,

i sehonlfcharitable

i sailes,

Suggested Readings

1. Aruna, ] (2016] Auditing: Taxmann Mrublication Delhi. _ .
9. Kumar, R & Sharma, V (2015) Auditing Principles and Practice. PHI Learning
Delhi. |
3. Sharma T. R Auditing: SANITYA BHAWAN PUBLICA lfl:{JH-: m’.iﬂai'm = g
4. Sharma A k& Gupta, L: Auditing Principles and practice; L.aig_u:ma Publication.
5. Kamal. G: Contemporary Auditing: Tata MeGraw 1l Publication Company. :
6. Tandon. B. M. Sudharsnam. 5. & Sundharabahu. 5. A Hand Book on Practica
Auditing. 5. Chand & Company LTD New Delhi.
&A‘}—L‘l‘_._._.ﬂ_ :
g Hehes
"'hi'.wr -0, D,
Rn;?::“‘**& P.g,)
y * - aibagy
v AL
97 pEAN :
m"ﬁw.w
watan
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M =13 ¢ ORGANISATIONAL HENAVIOUR

gll:gﬁfig:::lﬁ::‘lt?ltlw 11'::1.;5.111 devielop o Wheoretical understseding aomong, |IL'1-1-|-||1' I'H
o i I‘-l., n?l I'It"'ll-1"-"il.i111"l'll wrpnksalion s it dhovaslops over L Tl course
,I-E;“Ini“r' ‘:.“ . ITRLEE '.‘1“!-\.1.".'.' il t\ll..:h“h-l_|11l= L'!“i |_1'|“|_‘I|_'-|.|1 TR ERE for rll-l'l'l-"il
1. Differentiag kst Aty compiletion of the conrse, fuarners will e able b

e between viavious ypes of personality using stitnland Lol s;
:"-E. Appreciate the applicability of dedision maling process i roal e situations and use
Tk o Johard Winidow; 1
A Nave knowledie to understand the level of motivation in employces;
4 Deseribe charicteristics of o leader
5. Learn hiww o build o suppartive organisational elture,

Course contenls

Unit 1 1 Introduction to Ovganisational Behaviour

Concept, determinants, Challenges and Opportunities (f Organisational Behaviour.
Contributing disciplines of Organisational Behaviour. Organisational Behaviour Madcls

Unit 2 : Individual Behaviour

Personality- Type A and B, Big Five personality types. Factors influcncing personality.
Values and Attitudes—concopt and types of values: Terminal value and Instrumental
value. Components of attitude. Joh related attitudes. Loncept of perception and Emation.
Importance. Factor influencing perception, Emaotional Intelligence.

Unit 3 : Dynamics of organisational Behaviour

Concopt and determinants of Organisational culture. Managing of organisational change.
Individual 2nd crganisational [aclors 1 sLEess. Prevention and Management of stress.

Unit 4 : Decision making and communication

Concept and nature of decision making process. Individual versus group decision
making Communication and feedback.

Unit 5 : Motivation and leadership, power and conflict

Meaning and importance of Eoquity theory of motivation. Vroom valonoe expectancy .
theory of motivation. Mc Clelland's theory of motivation, Meaning and concept of
leadership, Tralt theory, transactional and charismatic lcadership. Meaning of Power

and conflict, power tactics, sources of conflict.

H. 0, p,
f"'i L\'ﬂ' Lepr, @’ﬂb.m,m'* 5 (P, G.)
5> AN Kalbar Universiy g™
mla.lTﬂﬂ"I ]
mﬁ%ﬂ'w
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Practical Exercises:

The learners are vequired Lo Nt
1. Assume a case Tor decision making bn busiiiess conbest, wirlte @ reporl ane pre
how they would proceed step by step to arrbee ot the final duelsion:

™ ; ] I
2, Design 3 questionmaire to measwree the level of motivation & intrinsic motivatior
using Ben Thomas Theory;

i : areler 1l leader:
3, Consider vour role model of a leader and deseribe the characteristics of t
4. Practice stress management tools including meditation;

Suppested hools:

e haviour. Sun India
1. chhabraT. N, Management Process & Organisational Behaviour. Sum o
Publications New Delbi,

i PWT
2. Khanka 55 : Organisational Behaviour (text and cases) 5.Chand& company

LTE Mew Delhi ! ;
i ﬂﬂﬁmﬂg. z 1;'. % Judge. T. A: Orpanisational Behaviour, London Pearson
tion Mew Delhl .
4 E:inug:!: ::...nl".'.. ?Si:gh B, P.. Organisational Behaviour: ; Excel Hook Pt Lud New
Delhi.
\| I._,i'_,..-—'—"'_G\'I
AL kil ~
Hp ﬂ. D._{F G..}
n““—ﬂﬂ:ﬂl‘rmnﬁ.. t
W %\"\‘5 Kalhan “""ﬂimu-. mﬁﬁ"“
ﬂﬁ 5 ﬂnﬂw
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MJ-14 : ADVANCED FINANCIAL AGLL WINTING

Objective: Tl
¢ comrse alms ]
i ; liﬂ I-"“I:.h“' |-'H!"."i'.|-“|1-l‘|.| |“l||_H.|||ll|_'||_|,"|_'l L1 ] H“”“[!III' |'|L'l;:||““|.||'|ﬂ,

applicable in busi
nsiness enlerpn ekl -
System. erprises ol spoclal nature el g Governmenl i ceopinting

Learning

'fﬂ."‘-l.: I:::ﬂ::m :T"f:“ {':1:: :';m.“.ﬂ vltiqlm abthe onrse, Jearners will beable o

Hire Purchase and .Ih..;,'.“;“:‘m:l'P' l‘u.n .llll.1 1 bt los sl preparing acceines ynder
2, Apmly ap it urchinse systony

= 11:;1 ¥ ‘.I'“;“.I:‘nnlﬁ solbware to workout royally acconts;

A Trepare .u.n:c-luntu relating to consipnment business;

4. Provide sorvices to departmental storas in propic il departmentil accounts;

5, Guide busi pris i
5 hu?mnss enterprises in proparing anel submitting Insurianee clom statement
against business losses;

T L.Nunlpiﬂ'ru commercial accounting sysign vl Ghoeermimme b secon g, SysLENT,
- Explain Government (nancial administration.

Course contents:
Unit 1: Accounting [or Hire purchase and Instalment systems:

Meaning, Features, difference of Nire purchase and Instalments; Accounting record
under hire purchase and instalment sransactions system including Lra nsactions for high
value and small value-

Unit 2: Royalty Accounts and consignment Accoont:

Meaning of Royalty, Difference between Rent and royalty, minimum rent, redecmable
mintmuom rent, short working. ficonuniing rransactions/ pecords fr royalty including

strike, loss work, anid Lock out.

Meaning of consignment. piffercnce berweet sgle and consignment, accounting
treatment for consignment rransactions and proparatiod af accounts in the bowks ol

congigner and cons N
Unit 3: Dupartmn:nm Accounls:

Mcaning of departmentil qecounts.  Hfferencs hetween branches and departmaent,
Alpcation of expenss. System of proparalion of dnpﬂrtrnunl.ﬂi trading and profit and

lass accounts, intor—departmen transier.

Umit & Branch Accounls:

Meaning and ohjcctives of Rranch accounts, TYpCs of Branches. Accounling pecerils 0
the books of head office and branch / pranches. Independent hranch including forcign
hranch and whele ol branch. franch keaping full system of pccounting.

L -
‘}/ ‘ﬁ bl 7
R B H.
o pEAN . Univergity, o - pemen
L e N
e
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Unit 3: computerised Accountin LELR U T

Evalution of eomputerised accounting system, weaning of computerised secounting
system. Featares of computerised accounting system, Requirement of computerised
accounting system. Autonwation of computerised accounting system.  Advantages and
disadvantages of compwterised aceounting system, Sources of accounting software.
Classification o accounting  packages. Generie  conglderntions  befve soircing
accounting  solbware,  Comparison  between  manual  accounting  system and
computerized accounting system.

Practical Exercises:

The learners are required wo:

1. Use of appropriate software for recording transnctions andd prepa ring accounts undor
Hire Porchase and Installment Tarehase system and provido comparativo data for
decision making.

2. Prepare Royalty Accounts with appropriate softwarc.

3. Visit a local departmental store to gain in-house lmowledge on accounts keeping,

4. Fill up forms for (a) taking up insurance policy of a business enterprise against loss of
stock and loss of profit and [b) submission of claim against loss stock and loss of profit

Suggested Readings:

1. ShuklaS.M. FINANCIAL ACCOUNTING: Sahitya Bhawan Publication, AGHRA

2. Mehta. B, Pani. P, Chalraborty. LK.: FINANCIAL ACCOUNTING. Shiksha Sager
publisher & Distributers .

3. Shukla. M.C, Grewal.T.S, Gupta S.C : ADVANCED ACCOUNTING (VOL-1)
5.Chand & company LTD Mew Dolhi,

4. Gupta. R.L, Radhaswamy. M.: ADVANCED ACCOUNTING {vol-1). Sultan Chand &
Sons, Now Delhi

5. Goyal V. I FINANCIAL ACCOUNTING.: 5.Chand & company LTD New [3eihi..

6. Maheshwari . 5N, Mahcshwari.  SK & Maheshwari,  SEK: FINANCIAL
ACCOUNTING. - Vikas publishing House Pvt Led New Delhi,

7. Tulsian . P.C: FINANCIAL ACCOUNTING: Tata Mc Graw [ill publishing CO. Lud
Mew Delhi,

8. Goyal. Bhushan Kumar., Tiwari HN: FINANCIAL ACCOUNTING. Taxmann
Publication New Delhi.

g, AhufaG & Gupta. R Dircct Taxes Ready Reckoner. Wollers kluwer India Pul Jid

Mew Delhi.
y i o e v
- s e D (P
"-:"ﬂh g G"}
X "‘\:"E Kolhan Uﬂr:ﬂjb:: WWM
a’bﬁ‘nﬂaﬁ
Faeulny of Commeree
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M- LS Banking and Insuranee

Objective: The course aims to lnpan knowledje about the asle principles of the
banking and inswrance.

Learning Outcomes: After completion of this course, learmers will be able L

L. Explain the meaning, scope and funetions ol Banking along with legal framewark;
2. Assess the operations of banking and its services:

3. Evaluate the bk operations of banks and identily couses of NIt in banks;

4. Explain the coneept of insurance and its principles;

5. Explain types of insurance aind regulatory (el ol insurinc.

Course conlents:

Unit 1: Banlking Business

Definition and wpes of banks: commercial bandcs, Regional Rural hanks (RRBs) .
cooperative banks. Function of commercial Banking. Reserve banle of india ; Function,

Role and monetary policy management. Foreign banks in india; advantages and
disadvantages of foreign banks.

Unit 2 : Banking Operations

Credit allocation policics of commercial hanks, cheque: definitions, features and types of
Endorsement. Digitisation of banking and other financial services: Internet hanking,
Mobile banking . Electronic clearing system {ECS), Electronic fund transfer {EFT). E-
payment, E-money, Unified payment Interface [LUP1]. Anti money Laundering Guidelines.

Unit 3 : Loan anid Advances

Types of leans and advances, Advances against various sccurities;

Rasel Accord; menl
and woalmoesse

¢ of the Bascl. Meaning of Non performing asse1s. Types of non
performing assets and its treatment in balance sheet of hanks.

Unit 4 : Finsncial institutions

Pevelopment Financial Institutions (DFI's}, non banking financial companies {NBFCs) ,

Mutual Funds, Finaneial repulations in India. Financial sector reforms including
financial inclusion,

Unit 5: Insurance Business

Kind of businoss Risk. Princlples of business Risk. Risk management Concept
charscteristics and functions of Insurance Business, Principles of insurance contract .
double insurance, and Reinsurance , Condition of life insurance policy, Different types of
insurance policies- Life , Fire and Marine insurance, procedure and Settlements ol
elaims. Repulttory frame work of insurince —-IRDA  Act 1990, objoctive, power i

Functions of IRIEA,
‘&-HJ_E;_,-._.__‘:“.,_-
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Practical Exercises:

The learners are reguived e -
1. Describe the procedure of opening 4 Bawk aceount-surrent AJC, savings A7G
recurring AJSC, and fixed deposit AJC on the hasis of your experienee.

2. Practice online account opening, E-hanking aperations, and U] ransfers.

; - ' . L ]
3, Analyse the Balance sheet of o bank with respoet to loans and advances and i
identify the stresstul assets,

4. Prepare the documents of 3 hypothetical insurance clabm,

5. Make a comparative analysis of the elaim settlemont proc

pelure of select insurance
companies and assess their efliciency.

Sugpgested Readings

1: il'l.l-li'l'l"l-"-r:.'lt ﬂ. F. {-.IE-UII- I] H!'th'.'-llﬂﬂ I'“"] Ffr:-ii.l.l'ﬂ.'?l'.:[.‘. M n‘E“IliZ |.|.il1'l-'|.|.':'|:|"i.'l pLI.l:!-li.El.'l.i.llﬂ.

2. Black, K. ., & Skipper, 15 ). (2000). Life and llealth Insurance. lLondon: Pearson
Education. e

3. Gupta, P. K. (2011). Insurance and Risk Menagement, New Iethi: flimalaya
Publishing,

4. Mishra, M. N., & Mishra, 5. B. (2007). Insurance Pria ciples and Practice. New
Delhi: 5. Chand Publishing.

S Sunejs, IR Practical and Law of Banking. Himalaya Publishing House.

H.0.p,(p,¢
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G, Department of Commeree & Musiness Misagement
KOLUAN UNIVERSITY, CHAIIASA

Syllabus of Four Year Under-Graduate Progriaomme (FYUGP),
under NEP-2020

i Com, Semester-Vil

(Session 2022-2020)
Lode Paper Naane Credtit | Intermal | Fnd Semuester | Practical [Full

S| 1 B Hxam Exatn Exam | Marks

ME-10 | Basics of Management 4 25 75 - L

Ml-16 | Principles of Markeling 4 25 | 75 N

M]-17 | Human Resource Management 4 25 75 | 104

M]-18 | International Business 4 25 75 100 |

MJ-19 | Personal Tax Planning and Tax 4 25 75 140
L | Management AN =

MN-1D: Basics of Management

Objective: The course aims to provide learners with an understanding of hasic
management concepts, principles, and practices.

Learning Outcomes: After completion of the course, learners will be able to:
1. Explain competitive landscape of a company using Porter's five force model;

2. Appreciate the applicabiliy of SWOT analysis of a company;
3. Interpret the relevance of delegation and decentralization of authority in an

organisation;
4, Analyze the various needs of an individual using Maslow's Need-1lerarchy Theory;
5. Examine various management techniques in successfully running a busincss

orpanisation.

Course Conlents

Unit 1 @ Introduction

Manapement concept and Need, Managerial Functions, Evolution of Management thought-
classical approach-Taylor, Fayol, Neo-classical and Human Relations Approaches-Mayo,

Hawthorne Experiments, Behavioural approach,
e

H. 0. D. (P. G.
ﬂﬂihlﬁ'ﬁwumﬁahhmjin

Kolhan Uﬂh‘nﬂ,m,l. Chaibasa
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Unit 2 : Planning

Flﬂr:!nn'fg definition, $ix "5 of plavming: characteristics of planning Benelit of Planning,
L!ﬂumrf““ of planning, principles of effective planning, strateggie planning, and type of
strategics. Envivonment Awalvsis amd disgiosis [Internal and External environment)
Importance, Technigues (SWOT/TOWS/WOTS—UP, 1CG Matrix, competitor Analysis).

Uit 3: Organizing

Concept and Process of organization—span of Control, Principles of organization, Benefits
of good organization, and Types of authority Ling, Stafl and Funetional: Decentralization,
Delegation of authority; Formal and Informal organisation, Type of informal groups,
rEi-‘fﬁ"‘:ﬂf-’“ between formal and informal orpanization, Benefit and Disadvantages of
informal srganization. Organizational dovelopmont.

Unit 4 : Staffing and Leadership

[A) Concept of staffing, Need of proper staffing, Recruitment, selection, placement, training
and Development-—Types of training, Methods of training. Performance appraisal-
Appraisal system, Performance appraisal method.

(B)Motivation and Leadership: concept, Importance, Types of Motivation, Motivation
theories: Maslow's Need- Hicrarchy theory, Hertzherg's Two- factor theory, McGregor's
theory of X and Y.

(C) Leadership -— importance of Leadership, Quality of leadership, Leadership style.

(D} Communication: Coneept, Importance, purposes of communication, Formal and
Informal communication, process of communication oral and written communication,

Barriers to communication.

Unit 5 : Control

Concept, process, limitation, principies of effective control system, technique of control—
ratio Analysis, Budgetary control, zero base Budgeting,

Practical Exercises
The learners are required to:

1. Present a role play on bounded rationality or on any aspect of decision making.
7. Create a cimulation oxercise in class to demonstrato various trpes of authority,

delepation, and decentralization of authority.
3. Using Maslow’s Need-Hierarchy Theory, analyse thelr needs and prepare a report,
4, Present a simulation excrcise demonstrating barricrs to communication In an

orpanisation.
Pl -

o % H.0.D. (P l};;'lﬂ
 &f Commierce & Business Manogement
B ﬁﬂg&ﬂ s Kolhan University, Chaibasa
fﬂﬂﬁw
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Suggested Reading

1. Tripathi e & Reddy PN
company Limived Now Delhi,
saxena, S, ¢ & Gupta, 1.0 =
publication Apra

= PPrinciples of Management, Tata MeGrawe1ll Pubilishing

I

Management principles and application Sahitya Bhawan

Chandan, | 5= Management theory amd practices Vilas publishing House PYT LTD.
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MI16: Principles of Marketing

Objective: The course sivs to provide basie knowlodge of coneepts, principles, tools and

techniques of marketing and to provide knowledge about varlous developments in the
marketing,

'i-Enmlll.g Duteomes: Aller completing the course, the learners shall be able to:

1. Develop wnderstanding of bagie concepts of marketing, marketing philosophics and
cuvironmental conditions elfecting marketing decisions of a frm,

2. Analyse the process of marketing decisions involving product development and its role
in value creation,

3. Analyse the process of marketing decisions involving product pricing and its distribution,
and assess the impact on value ereation,

4. Analyse the process of marcketing decisions invalving product promotion and its rele in
crealing commmnication value for Custsmers,

5, Learn various developiments in marketing arca that may govern marketing decisions of a
firm and also various ethical and lepal issues,

Course Contents

Unit 1 : Introduction

Marketing—Meaning, Nature, Scope and Importance of Marketing, Marketing concept,
Marketing Mix, Strategic marketing planning,

Unit 2: Understanding Consumer Behaviour and Marlet Selection

(A] Consumer behaviour; meaning, Mature, importance/Need of studying consumer
behaviour... Censumer buying process, Factors influencing consumer buying decisions.

(b)Market selection: choosing markeol valug through 5TP. Market Segmentalion LOBocpl

and bases of product positioning, Concept and bases of product differentiation, Product lile
cycle, Factors influencing product life cycle.

Unit 3: Marketing Mix Decision-Product

Concept and Classification of product decisions. Preduct line decision, Strategies/policies,

Product mix strategy. New product developrment- concept Causes and Steps in new product
development process. Product life oycle.

Branding—concept, objoctives, advantages, Disadvantages. Brand strategics/policics.

Patent, Packaging—Lovels) classification of packaping Role/Functions/Importance of
packaging. Packaging policies.

; "L b
T%ﬁ';j H.0.D.(P. G.)
GW
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mit 4 Marketing mix Decisions pricing and disteibution

{a) I'u'h.::ming of price and pricing Objectives Smportanee or Significance ol pricing. Factor
affecting price determination. Priving policies/ method, Peicing steateples,

(1) Fh':l]'l.l;‘“}]_ of Disteibwtion Meaning, Function of clinnel of distribution, Types of ehinnel
of distribution. Factor allecting choice of channel of Distrbution Whialesalors, Meaning of
Wholesale, persons)/ Agencies involved in wholosaling,

“El.'n'lﬂl.}'l'; ?i'-'l-‘ﬂ’l'l'i“ﬂ af 1'1.."'|.i.'I|:|:L‘.'|'| ':.“ilﬁﬁmlr'ﬂ“““ ol rotnilers ||f |-|:!1,-||| lrmsils, Mnh:lpﬂ:m::nl ol
retailing operations.

Unit 5 : Promotion Decisions and development in Morketing

(a) Promotion Decigions; Importance, role of promotion, Promotion methods-Advertising,

Personal sclling, sales promotion, Public Relnions, Publicity and Direvt marketing.
Promotion mix,

(b} Relationship Marketing- Concept and Dimensions. Sustainable Marketing -concept an
issucs, Rural marketing - concept and issues. Drivers of growth in rural marketing, Social
marketing tools and issucs. Digital marketing tools and issues. Onling marketing, Green
marketing, direct marketing concept and issucs.

Practical Exercises:

The learners are required to:

1. Analyse the impact of various environmental forces in the context of a given durahle and
non-durable product.

2. Analyse the marketing mix strategy of a durable and no n-durable product.

3. Select any product and anpalyse its segmentation strategy in comparison to its immediate
competitive product

4. Analyse the case of product line extension and impact on business perlormance,

5. Analyse the distribution strategy of a given product.

6. Find out cthical concerns of customers with regard to variolls ma riccting mix decisions In
regard to a given product.

Suggested Readings:

Etzel, M, |, Walker, B. ], Stanton, W. |, & Pandit, A. (2010). Marketing. New Yorle McGraw
Hill.

Growal, B, & Levy, M. [2017). Marketing. New York: MeGraw Hill Education.

Kotler, P, Armstrong, G., & Agnihotri, P. (2018). Principles of Marketing, London: Poarson
Fducataom,

Kotler, P, Keller, K L, Koshy, A, & Jha, M. (2013). Principles of Marketing: A South Asitn
Perspective, London: Prarson Education,

Mahajan, |. P., & Mahajan, A {2014). Principles of Marketing. Delhi: Vikas Publications.
Saxena, IL [2006). Marketing Management. Nelhi: Tata McGraw Hill Education,

Sharma, K., & Aggarwal, 5. (2018). Principles of Marketing. Delhi: Taxmann Publication,

4 A1,
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M7 o Resouree Management

Objective: To negu; i
jective: o avguaint learmers with the lechnigues amd principles o manage human
resonrces of an orpanisation,

Learning Outeomes: After the completion of the course, Uie learners will be able t:

;3::&““ necessary skills to prepare an 1R policy to enable the employees attain work life

) 3 .
& . Prepare 2 Human Resource Plan in an arganisation;

b. Prepare a report un joby analysis;
c. Organize an induction progranmme in an orpanisation;

3 Analyse the applicability and use of different kinds of training and development
strategies in real life scenarios;

4 a. Organize counselling sessions for employees in an organisation;

b. Design incentive schemes for different job rofes in an organisation;

5 Create HR policies related o grievance redressal, employee health, safety, welfare, and
their social security in an organisation.

Course Contenis
Unit 1 : Introduction to Human Resource Management

Meaning, concept, characteristics, Objective, Role, Scope and Functions of Human Resource
Management. Evolution of HRM. Functions and competencies of Human Resource manager.
Emerging challenges  of lHuman resource  management,  Workforce  diversity,
Empowerment.

Umnit 2 : Acquisition of Human Resource

Human resource planning- Job analysis, Job deseription, job specification. Incentives and
Fringe Benelits, Recruitment—Concepl and Sources; Selection-toncept and process; Tesl
and intervicw; Placement, Retention,

Unit 3: Training and Development

Concept and importance; Training and Developmont methods-Apprenticeship, job rotation,
In-basket, conference and scminars, Training process outsourcing,

Unit 4 : Performance Appraisal and Compensation Management

Performance appraisal-Concept, Objectives and Process of performance appraisal. Methad
or technigues of performance appralsal.

Compensation-Concept and Objectives of compensation management, Palices, Structure of
compensation.  Approaches o compensation  management, Performance  linked

compensation.
l el -
} H,n
. D, « I, t':l;
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Unit 5 : Maintenanee ol employess and Bmevging Worlzons of TIM

Employee Health aml safeny: Buploves welliee: social seearity [eseluding logal provision)

employer-emplovee relmtions: Grievanoe handling and redressal, Industeial disputes:
causes and settlement,

Practical Exercise:
Learners are required to;

L Dewelop o homan resouree plan for o select ovpanisation.

2. Conduct job analysis for any two positions (n g seleel orpandsation and preseot the report
of the same

3. Design an induction progranume and perform role play for select organisation.

4. Develop case study on applicability and use of different kinds of training and
development strategies by various companics in real life scenarios.

5. Participate in role play on employee counseling,
6. Draft incentive schemoes Tor different job roles in their orpanisstion.

Sugpested Readings

Mondy, A W., & Noe, B, M. [1999), Human Resource Management London: Pearson.
Decenzo, 0. A, & Robbins, 5. P. (2009). Fundamentals of Human Resource Managemenit. Mow
Jersey: Wiley. .

Dessler, G, & Varkkey, B. {2011}, Human Resource Management. New Delhi: Pearson
Education, y

Chhabra, T. N. (2004). Human Resource Management. Delhiz Dhanpat Rat & Co.. _
Aswathappa, K. (2007). Human Resource Management. New Delhi: Tata M_CG raw-Hill.
French, W. L. (1994), Human Resource Management, Boston: Haughten H1fﬁn.

Gupta, C. B. (2018). Human Resource Management. Delhi: Sultan Chand & Sons,

Rao, V. 5. P. (2002). Human Resource Management: Text and Cases. Delhiz Excel Books.

- qh ﬁquh ’
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MJ-18: International Business

ﬁ:::l:f:r:;'l“'::h]‘::::::; iiil}rlﬁ v introduer s 1o the imternational business, | ri1.1|in|'.. Al
; CThe course alse eroates awaroness abont ginerphig sss such i
outsourcing and environmental sustinabiling by e contesl ol [t ermat ol Business.
Lcarulug_ Outcomes: After completing tie o, Uve Dewrnors will T able to:

1. EHFIEI_IH the process of plobalization, s fmpact o the pyolution and growth of
i_“t'-‘r“ﬂ'ﬂﬂﬂﬂl buginess and W appreciate  the changing  dynamles ol the diverse
international business ewcironment (including various modes o [entry)i

2. Know the theoretical dimensions of international trade and fnLervention msUres
adoped; to appreciate the significanee of different forms of rogional coongmic ntegrting
and wnderstand the concept of Balance of payment accotint el ils componenls;

3. BExplain the significance of dilferent forms of replomal ceonomic Integration and o

a-p,mﬂm;.; ﬂu_-! Hﬂ-ll Iﬂ-l,}TEI h}r warionus |.t“|j:|'|'|.il'i|.|il|.1l“ -L'!ﬂl.'l-l‘ltH'l'l-tl'_' 111'”i|ﬁi."-iil1.:|ﬂl'lﬂ 5|J.I:II as the
W0, UNCTAD, IMF and World Bank;

4. Assess international financial environment, and basle foatures of te foreipn exchange
market = its characteristics and determinants;

5. Examine the concepl and form of foreign direct investment, and to criale mwarcnisss
ahout cmerging issues in iiternational business such as outsou reing and ecological issucs.

Course Contents
Unit 1 : Introduction Lo In ternational Business

Meaning, Nature, Scope and Importance of International business. Complexitics of
international business, Mode of entry into international business. International Rusiness
Environment, Economic, Cultural, political and legal environment. Globalization amd its
importance in world cconomy. Impact of Globalization.

Unit 2 : International trade

Theories of international trade—Absolute advantage theory, Comparative advantage
theory. Heckscher online theary of trade, New trade theory; taritf and non tarifl barricrs.
Balance of payment account and {15 compo nenks.

Unit 3 : Regional Economic Integration

Forms of regional integration. Intcgration efforts amongst countries in Asia and SAARC,
Cost and benefits of regional economic intogration. International economic urganisations:
WTO, World Bank, and IMF.

Unit 4 : International Financial Environment

Forelgn cxchange rate meaning and Nature. Type of exchange rale systems- Fixed and
Floating. Foreign exchange risk and expoesure. Spot market, Spot rate Quotations, trading in
spot markets, Cross exchange rates,

Ay iida U, I,
- T ﬂ“ﬁr% s LE,
DEAN "~ Kolha U iness Mianagement
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Fxchange rate determination: Type of exchange mbe, Factor affeeting exehange ratle,

Relative inflation rate, interest rate, volative ntorest rate. Government controls
expeclations,

Unit 5: Foreign Direet Investment

Reason for FDI, Modes of B, Types of FD1, Benefits and Drawbiack af FRL D0 b nalia
Greenfield ivvestoent, Brownlicld investment,

Practical Exereises:
The learners are required Lo

£y ¢ ; . i business
1. Analyse various regional cconomic integrations and their mpact on Inlian
environment.

2. Collect data to assess trends in foreign divect investment flepws in India

and draw a
comparative with other emerging econmuics.

Sugpested Readings:

. : Ty <P ducation.

Bennett, k. (2012). International Business, London: Pearson Fi¢ & MeGraw il
Charles, W, 1. H, & Jain, A K. (2008), ternotionnl Husiness, Now York: Molbraw
Education.

Czinkota, M. B, Ronkainen, 1. A, & MofTet, M. H. (1998). Internatio
Southwestern Publishing Group.

Damicls, |. D, Radenbaugh, L. 11, Sull
London: Pearson BEducation.

Griffin, B W, & Pustay, M, W {2002). Internaliona
lersey: Preatice Hall

Menipaz, E. & Menipaz A (201 1}, Internutional Bu
Sage Publications India Pvi. Lid.

nal Business. Mashville:
ivan, D. P, & Salwan, I\ (2016). fnternational Fusiness.
| Business-A Managerial Perspective. New

siness: Theery and Prociice. Mew Dolhi.
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MI-19 : PERSONAL TAX PLANNING AND TAX MANAGEMENT

U'lljl-?'-'“'ﬁ'l.n': Mhe comse aims W enable Ternors o anderstiod tae mprriance e Lisk
planning and wse vaviows instomments sl mesires e s plaaning, 1 aksi alis b explaln
how systematic vestmen and selectinn of investment avenoes can help in @ planning,
The course provides an insight inte tax management by developing an understanding of the
provisions relating w deduction and  collection of tax @l Souree, acvance 1ax, refunil,
assessment procedures and provisions reliating bo income-tax authorities and appeals and
revisions,

Learning Outcomes: After completion of Uhe course, learners will be nhle to:

1. Examine how tax planming is useful and essential for evory tax payer anud to understand
thie concept of tax evasion and 1as planning from divect Lxes point of view;

2. Determine residential stotus amd its relationship with tax phianning. Examine how i
planning is permitved wder different provisions of the Income Tax Acti

3., Assess the tax liability of individuals and HUFs having incomoe unier different heads, by
considering tax planning measures providing for optimal tax relich;

4 Choose the avenues of investment with an intent to reduce fax liabilitics and identify
merits and limitations of different means of investments and examine various provisions
relating to deduction amd collection of tax at source and advanoe tax plbligations;
5. Examine the provisions relating Lo survey, search and seizure and the related
various income-tax authorities;

6. Examine the procedure for assessment and recall the tme imits for completion of
4ssessments as well as remedics available by way of appeal and revision,

'|1-:!|'I.'|l'|'_'l'ﬂ ol

Course Conlents

Unit 1: Basic Concepls

Meaning, Need, principles and Objectives of Tax Planning, Tax Avoidance, Tax Evasion and
tax management. Scope of Tax planning, Concept of agricultural income and tax treatment
and tax planning of agricultural incomc.

Unit 2: Tax Planning with refercnce to Residential Status

Tax planning through exempied income for residents/ non residents. Tax planning through
permissible deductions for residents/ pon-resident.

Units 3: Tax planning through investme nts

Permissible Deductions from gross total Income under sec BOC to HOU. Rebate under
cection BTA. Tax planning through various tax saving investments avenues available for
individuals and HUF like Mutual funds unit linked insurance plans, Bonds, Egquity linleed
savinps schemes, post office savings schemes and others, Tax deductions under Incomoe tax
Act.

7 Honp
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TAX MANAGEMENT

Unit 4: Deduction, Collection amd Recovery of Tax

Advanee tax, Tax deducted ot souree, T collection ot Sowres, [t

Unit 5: Assessment procedures, Income- tax, Authoritics and Appenl sl Revision:

Ineome ~Tax authoritices, Filing return of income, Sell-pssessnient, Best judgement. Appeal
and Boevisions.

Practical Exercisces

The learners are regquired to:

1. Computation of tax liability of individuals and VUF having different sources of income by
considering the special cxemption and deduction provisions under cach hoad as well as the
deductions from gross total income to minimize tax lability

2. Computation of tax liability of an individual and HUF under the general provisions of tﬁc
Income-tax Act, 1961 and under section 115BAC Lo determine which is more heneficial in
gach case.

9. Assess the remedies available under the Act by way of rectification, appeal and revision
in case of aggrieved asscsses bascd on the issuc involved and Uhresholl timeg linil

4. Filling wp return forms hased on the details of income and deductions provided ]'u
respect of an individual /ITUF and TDS details gathered from Form 16, Form 16A and 26A3.

Sugpested Readings

Malhotra, H.C.: Incame tax law and practice ; Sahitya Bhawan Publication, AGRA,
Singhania. V1 & singhania. . Dircet tax law & practices, TAXMANN publication, New
Delhi.

Ahuja. G & Gupta. R : Direct Taxes Ready Reckoner., Wolters kluwer India Pat Ltd New
[Delhi.

Ahuja, G, & Gupta, R. [2018). Dircct Taxes Ready Reckoner. New Delhi: Waolters Kluwer
India Private Limited. . _
Gaur, V. P, Narang. D. B, & Gaur, T. [2018). Income Tax Law and Practice, New Delhi
Fabyani Publishers. o
singhanla, V. K, & Singhania, K. (2020). Direet Taxes: Low & Prgedoe, Hew Delbis Taxmans
Publication,

v
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PG, Department of Commerce & Business Management
ROLHAN UNIVERSITY, CHAIIASA
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Syllabus of Four Year Under-Graduate Programme (FYUGP),
under NEP-2020

1B Covnns, Semosier-ViInl
(Session 2022-2026)

Code Paper Name Credit | Interna End Practical |  Full
| Exam | Semester Exam Marks
Exam :
MN- | Risk Management 4 25 75 100
2D |
M]-20 | Fundamentals of Financial i 25 75 L0
Management | |
RC/ Research Internship/Field Total
Work/Dissertation | 12 |
_Business Research _TLE g 25 75 100
Statistical Analysis 1 4 | 35 75 ) 100
| Projoct _ B D N I o 100
. = B o R
AM|-1 | Strategic Management | 4 25 75 100
AM[-Z | Business Research | 4 25 75 100
AMJ-3 | Statistical Analysis | 4 25 75 100

MN-ZD RISK MANAGEMENT

Objective: The course aims to provide knowicdge and an insight into the spectrum of
risks faced by businesses and to learn the technigues of managing risks.

Learning Outcomes: After completion of the course, learners will be able to:
1. Explain the types of risk in business;

2. Identify and evaluate business risk;

4 Fvaluate various techniques of managing business risk;

4, Merform guantitative analysis of business risk;

5. Analyse financial leverage and credit risk.
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Course contents

Unit 1 : Introduction:

ﬁ“::—‘ﬂ]}t and meaning of Risk, Risk aml wneertainty, dassilication of risk, dymamic
ature of risk, type of Risk, systematic and wisystematic Risk, steategie and operational
risks, business Wisk, Financial Risk, Information Risk, Liggwiclity Risk.

Unit 2 ; Business Risk and Measurement

ldcntiﬁmﬁﬂll amd Source of Risk, Various methodologios for measuring, Business Risk,
Impact of buginess Risk on different stakeholders of business concern, Role of risk
manager and Risk committee in identifying and diversifying risk.

Unit 3: Risk Management

Risk Management- concept, objectives and importance: procees of Risk Management,
Risk Management technigues, managing risk through diversification, strategy of
transferring the risk through re- insurance, underwriting and factoring ete,

Umnit 4 : Credit Risk Measurenent

Credit risk- concept, components, relovance, evaluation and reduction. Emerging
sources of eredit risk and their impact on business development, Credit risk.

Unit 5 : Financial Leverage

Definition, Concept and importance of Financial Leverage, Sources of Financial
Leverage, Types of Financial Leverage, Financial Risk Vs, Business Risle.

Practical Exercises

The learners are required to:

1. Practice quantitative analysis of risk through the help of spreadshects and relevant
software.

2. Analyse and interpret case study bascd on real life business problems.

Sugpested Readings:
Crouhy, M., Galal, D., & Mark, R. [2013). The Essentials of Risk Management, New York:

MeGraw-Hill Education.

George, E R, & Michael, M. (2017). Principles of Risk Management and Insurance.
London: Pearsomn

Ghosh, R. (2020). Risk Management and Derivatives. New Jersey: Wilcy.

Harrington, 5., & Nichaus, G, [(2017). Risk Managcment and Insurance. Now York:
MeGraw Hill Education.

Hopkin, P, (2018). Fundamentals of Risk Management: Understanding, Evaluating and
Implementing Effective Risk Management. London: Kogan Fage,
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MJ-20: Fundamentials of Financlal Mimagemenl

Objective: The course aims to fmiliavize (e learmers with e prinelples and practices
of financial management,

Learning Outcomes: Aliey eommpletion of te course, learmers will be alile te;

1a. Explain the natare sl seope of financial management;

1h. Assess the impact of tme value of money in different business decisions;

2, Amalyse capital budgeting process and apply eapital budgeting techniques for
buginess decisions;

3. Explain various capital structure theorles and analyse factors affecting capital
structure decisions;

1. Critically examine varions theories of dividend, idemtily and analyse factors allecting
dividend policy; and sugaest sonml dividend policy;

5 Design working capital policy based on the assessment of Doangial requirenients,

6. Compare CSR and Profitabilivy.

Course contents

Unit 1 : Introduction

Nature, Scope, and objectives of Financial Management. Profit maximization Vs Wealth
maximization: Value maximization- concept and implications, Economic value added
(EVA). Market value added (MVYA). Functions and Responsibilities of Finance Manager.
Investment - concept and significance , Financing and dividend decisions. Risk and
Return Analysis; Emerging dimension in finance area—Crypto currencies, block chain.

Unit 2 : Capital budgeting

Capital Budgeting process, cash flow estimation. Pay back period method, Discounted
payback period Method, Accounting Rate of Return, Net present value [NPV] , Mot
Terminal Value, Internal Rate of Return {IRR), Profitability Index, capital budgeting
under risk and uncertainty. Social and governance (E3G) Factors into investment
decisions. Risk analysis and capital building.

Unit 3 : Cost of Capital and Financing Decision

Moaning and significance of cost of capital; sources of long-term financing, components
of cost of capital, Method of calculating cost of cquity, cost of retained carnings, cost of
debt and cost of preference capltal, Welghted average cost of capital {WACC) and
Marpinal cost of capital, capital structure—theories of capital structure (Net income, Net
operating income, ) operating Leverage, Financial Leverage and combined Leverage.

ERIT-EPS Analysis.
e s,
n?:lll Dept. of H. 0. D. [Fr 'G'*:I
DEAN +of Comirmerve & Busingss Mynagement
Faculiy of Commere® Kolhan Uﬂi'ﬂﬂl‘ﬂﬂ.}aﬂ:hn
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Unit 4 : Managing profit

¥
Theories for relevance and irrelevance of dividend declsion for corporate valuation==

walter's Model, Gordon's Model. Forms of Dividone payment. Types of dividend polices
and Determinants of Dividend pesticy,

Unit 5 : Working Capital Decisions

Eﬂﬂﬂﬂm of "l'l."l.'l-l"ki]'l.n 'i-'ﬂp“i“n by ul \l,lnr]-;i“l; |;:'|Fp||_;|_|_I FaeLirs l:li.*lul"l'l‘ll[“l'l!g worling
capital. Methods of determining working capital requirements. operating cyele perlod,
Estimation of working capital requirement; Cash  management.  Receivables
management and lnventory management.

Praclical Exercises:

The learners are required to;

1. Work on the spreadsheet for various financing decisions of a select company based on
published annual report.

2. Analyse and interpret case study on Capltal Budgeting, Financial Structure, Working
Capital, and CSE spending of a seloct company based on published annual report.

3. Read the case study titled 'Investment in Wee Infant Mille Formula: A Capital
Budgeting Dilemma,' Prepare and present a report on key learnings from the same.

4. Select 10 companics (5 cach from public and private sector). Study their C5R policy
and present a comparative analysis of their profitability and CSR spending over a pe riod
of 5 years.

5 Prepare and present the strategy to be followed as a finance manager of a
hypothetical company which is about to launch an 1P0 in market.

fi. Prepare and present the strategy to be followed as a finance manager of a
hypothetical company while taking decision on dividend distribution.

7. Use expert system for taking various decisions related to financial management

Sugpested Readings:

Khan, M. Y., & [ain, P, K. (2018). Financial Management; Text and Problem. New Delhi;
Tata MeGraw Hill Education,

Kothari, R. [2016). Financiol Management: A Contemporary Approgch. New Delhi: Sage
Publications India Pyt Lid,

Rustagi, B P. [2015). Fundamentals of Financial Management. New Delhi: Taxmann
Publication,

Pandey, 1. M. (2015). Financial Management. New Delhi; Vikas Publications.

Sharma, 5. K., & Sarcen, R. [2018). Fundamentals of Financial Management. New Dethi: 5.
Chand Publishing.

Singh, P. (2010). Firancial Management. New Delhi: Ane Books vt Lud,

Singh, . K. [2016). Fingncial Management-Theory and Proctice. Delhi: Galgotia
PFublishing House,

Singh, 5., & Kaur, B (2011). Fendamentals of Firancial Management. New Delhi:
SCHOLAR Tech. Press.

Tripathi, ¥. (201 7). Basic Finonciol Monagement. Delhi: Toxmann FPublication.
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Chandra, P, (2007), Finaneial Management-Theory and Practice, New Belhis Tata
MeGraw il Education,

Horne., ). €, & Wachowicy, | M, (2000), Fusdementals of Finaneiel Monagesment, Mew
Jersey: Prentice Hall,

Ross, 8, A, Westorfield, |, W, Jalf, |, & Kakanl, 1 K, (2014), Gorporate Finance. New
York: MeGraw W Edweation.

Srivastava, R, & Mishva, A (2001), Fineneinl Monagement, New Delhi: O ur I'"“".‘

Study  Material of CA Course (New) Inermediate Level Paper BA: financal
Management,

.EL'“E a2y ._ﬁﬁ._

ﬂ% & (:l!':l.!h1 o
el O Gt H.0. D. (P. G.)
M {rept. af Commeree & Dusfness Mamagement
T Kathan University, Chaibasa

(3 scanned with OKEN Scanner



B.Co R
mmeree-ill FYUGP [2022-26) Falhan Unlwersity

RC/ Researeh Internship/ Fleld worly) Digsertation

(1] STATISTICAL ANALYSIS

Objective:

The objective of this course is make the students learn the application of statistical tools
and techniques for decision making.

Unit 1: probability theory

Probability classicol, Relative and Subjective probability, Addition, Conditional and
Multiplication probability Model . Baye' s theorem.

Unit 2: Probability Distributions

Binomial distribution, Poisson  distribution  and normal  distributions,  Their
characteristics and applications.

Unit 3 : Sampling and Data collection and Hyp othesis testing

Sampling and sampling distribution: concept and method of sampling. Sampling -
probability and non probability methods.  Sampling Distribution and their
characteristics. Size of sample. Sampling and non sampling errors, Law of large numbers
and central Limit theorem,

Hypothesis: procedure of testing Hypothesis, Type 1 and type Z crror. Tests af
hypothesis. T-Test, Z test ANOVA, chi-square test, Mann- Whitney st U-test); kruskal-
wallis test [ H test) Rank correlation test.

Unit 4: Nata Sources

Primary and secondary : Data collection technigues and classification of data. Schedule,
guestionnaire and interview.

Unit 5 : Correlation and Regression Analysis

Significance of the study of correlation , difference between correlation and regression
analysis, Karl pearson’s cocfficient of correlation. Rank corrclation coefficient, The
Linear Bivariate regression model. Regression analysis, Regression of two varlables.

-‘%@ 4&\94% -
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Suggested Readings

1. Gupta, s.p & Gupta. MD = Business Statisties by Sultan chand & sons new deli

2. Shukla and Sabay: Stastical Analysis, S0 Publications Gupta LN Statdstieal
Analysis, Sahitva Bhawan

3. Hooda, RP: Statistics for Business & Eeonomibes, Macmillan, New Delhi. Hele,
Kohler: Statistics for Business & Eeonomies, Harper Colling Now York,

4. Hein 1, W, Quantitative Approach o Manaperial Deeisions, Prentice Hall, New
York.

5. Lawrence B Morse: Statistics for Business & Eeonomics, Harper Colling New
York. Levin,

6. Richard L And David 5. Rubin: Statistics for management, Prentice Hall, Delhi
Sharma,

T

. JK.: Business Statistics, Vikas Publishing House Pyt Ltd, New Defhi.
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[2) Business Reseoarch Metliods

Objective: The -
L-n:thle “E~ The comrse aimes 1o mewleate vesearch aptbiode mmong e leariees anl L
e ko prepave project report based on empidcal dita,

Learning Outcomes: Muer completion of e conrse the learners will e alle 1o

L ['\J""'h“'*_““‘- significance of Bescarch il Researeh MeUodology sl to analyse the
problems in conducting social science vesearch in lndia,

2. Formudate Besearch Problem and Research Design;

3 ifﬂ'—‘l'l'ﬂmi‘ the sample size in consonance with the research problem and research
design;

4. Callect amad tabulate requived primaey amd secomdary dats Fur analysis;
5. Propare a report on Uhe basis of collected data,
Course conlonks:

Uit 1: Introduction

Concept, objective and significonce of business Research; Approaches and types of
rescarch; Research and Rescarch Methodelogy; steps in Rescarch process; Criteri of
sood Research; Ethles in Research. problems in conducting social science research in
India.

Unit Z: Research Design

Defining the Research problem and Research design; componcats, selection and
formulation of research problem related to economics, commerce, and business;
Meaning of research Design, Need, Features of good research design: Types of Research
Desipn—Exploratory, Descriptive and Experimental . Basic principles of exporimental
Designs. . Meaning and need of Literature Review- identifying Gap arcas from Likerature
Hoeview,

Unit 3 : Sampling Design

Meaning of Census and sample; Meaning, need, significance and principle el sampling;

essentials of 3 pood sampling: Methods of sampling: Determination of sample size.
Quanticative vs Qualitative data, Classification of measurement scales, Scaling Motheds

Unit 4: Data Collection

Types of data; Methods of collection of primary data; Collection of Secondary data; use

of computer and internet in collection of data; limitation of primary and secondary data,
Data preparation process-

Umit 5: Report writing

Types of Research Report: Qualitics of good report, steps in report writing, Formal of
research report.
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M“'-h‘"[- P, Pallivwal, V', & Bhardwag, B (2002), Researeh Metiodology-Methods &
) Technigques. New Delii; New Agee Dnbernational Pubilishers,

Kothari, B. L, (2007). Research Methodolopy: Tools and Toelnlguoes, [alpor ARD
Publishers,

Borse, M. N0 (2002} Wesearch  Methodology—Modern, Methods & how
'. Technigues. fatpwe: Shoee Nivwas Mabbishers,

Rivo, K. V. (1994), Wesearel Methodolopy o Commerce and Managenient, Noida,
Wtk Pradesh: Stevling Publishers Private Limited.
%

Shariwa, R D, & Chalal, 1, (2006), Research Methodology In Commerce and
Management. Mew Delbi: Anmol Publications.
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(3) Project Work

E‘hmmllv es: Project exercise holps stwdonts to unideestand (e methodology ol sctinn
escarch. Students will get vesvarch expmisitre through the procoss

Project topics will be given by the vespective Department of Collepes.
OR

AMJ-1=  Stralepic Managemoent
Objective:

The objective of this course is to enhance decision making abilitics of students in

situations of uncertainty in a dynamic business environment,
Course content;

Unit 1: Introduction to Strategic Management

Coneept of strategy, differcnce between policy and strategy, Bencfits of Strategic
Management. Limitation of Strateglc Management . levels at which strategy operates:

strategic decision making; strategic managoment process. Strategic Intent-- mission.
objectives and goals.

Unit 2 : Environmental Appraisal

Concept Role of environmental Appraisal, concept of environment Internal and
external  environment.  Classification  of cowironment  sector. Components  of
ervironment. SWOT Analysis, Environment scanning.

Unit 3 : Strategy Formulation and choice of Alternatives

Stratesry Formation, corporate level strategies, stability, expansion, Growth Strategy.

Diversification strategy, Integration strategy . Merger stralegy, acquisition strategy.
Joint Vonture stratogy.

Concept of Strategic choice, process of Strategic chofee, stratogic Analysis, Generic
Strategies, Cost Leadership strategy, differcntiation focus Business SUrategy, Hybrid
stratepy, Blue ocean strategy.
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Unit 4 : Functional Stralepivs

Functional § ek, Funetion

: onal Strategies, Functionl il andd palieies, marketiog, plans and policies,
ersm:mrz'l p.lnu:-: el policies, Opovations plans and pebicies-Researeh and Development

Dverview of stratepy implewentation,

Uit 5 :Steatepy Valuation

Overview of 3“’1'“'.‘}:'“_' evalualion. ITmportance , of Strategic evaluation.  Barriers in
strategic Evaluation. . Goncept of Strategic control,  Operational control, Dilference
between Strategic and Operational control, Types of Stratepie control,  Barriers in

strategic control, Role of organisational system in stratepic control, Process of control.
eriteria for contvol, Techniques of stratepic Tvaluation and Cantrol ,

Sugpested Readings

1. Choudhary AK : Byuhararchanatmak Prabandh,
strategics, Structurces and systems,Vikas Publishing
House, New Dethi. Bhattacharya, 5.5 and N.

Vekantaramin: Meaning Business Enterpriscs, Now

ER Strategic Management, Kazmi
4, Strategic Management, L M Prasad
& Strategic Management, Upendra Kachru
6. Strategic Management, S. Manikutty, Robert E. Hoskisson
7. Delhi. David, Fred R: Stratepic Management, Prentice hall,

Mew Jersey
B, SharmdF.C 2 Strategic Management; shroee Mahavir

publishers Mai Sarak, Delhi

M
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AMI-2  Hosiness Roesoarch

Objective: The course aims o inculeate researel apitnde among the learners and Lo
crable them to prepare project veport based on empieleal dat,

Learning Outeomes: Aler comphetion of the cowrse the learners will be abile o

L. Outline the significance of Besearch and Reseaveh Methodology and te analyse the
problems in condueting sovial seience vesearch in lndia,

Z. Formualate Research Prablem and Research Desipn;

3. Determine the sample size in consonanee with the research problom and research
design;

4. Collect and wbulate required primary and secondary data for analysis;

5. Prepare a veport on the basis of collected data.
Course conlents:

Umnit 1 : Introduction

Concept, objective and sipnificance of business Rescarch; Approaches and types of
research; Rescarch and Research Methodology; steps in Rescarch process; Criterta af

good Research; Ethics in Research, problems in conducting social science rescarch in
India.

Unit 2 : Research Design

Defining the Rescarch problem and Research design; components, selection and
formulation of rescarch problem related to economics, commerce, and business:
Meaning of research Design, Need, Foatures of good research design; Types of Rescarch
Design—Exploratory, Descriptive and Experimental . Basic principles of experimoental

Designs. . Meaning and need of Literature Review- identifying Gap areas from Literature
Review.

Unit 3 : Sampling Design

Meaning of Census and sample; Meaning, need, significance and principle of sampling;
essentials of a good sampling Methods of sampling; Determination of sample size.
Quantitative Vs Qualitative data, Classification of measurement scales, Scaling Methods,

Unit 4: Data Collection

Types of data; Methods of collection of primary data; Collection af Sccondary data; use
of computer and internet In collection of data; limitation of primary and secondary data.
Data preparation process.

Unit 5: Report writing

Types of Rescarch Report: Qualities of good report, stops in veport writing, Format of
research repork

L}%ﬁ’ é&um. .
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2 h?:i!:u::':u?ﬁ_mf w Dethi: Newe A International Publishers,

Publishers, S007), Resvarch Methadolopy: Tooks amd Technlgues, Jaipr: ABD
3. 'I!-nmu: M. H‘. CEO12). Wesearel Methodology—Modern, Methods & New
; Techniques, Japur: Shree Niwas Publishors,

Rao, B V. (19943, Research Methodelogy in Commeree and Management, Nolda,
: Wtar Pradesh: Swerling Pablishers Private Limied,

Sharma, R D, & Chahal, 11, (2006). Research Methodology in Commerce and
Mamagement, New Dol Anmol Pablications,
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AMJ-3  Stalistical Annlysis

Objective:

. . st atbetieal tools
“The ohjective of this conrse s make the students learm e application of statistic 2
and technigques for decision making,

Unit 1: probability theory
Probability classical, Relative amd Subjeetive probability, Addition, Conditional and
Multiplication probability Moedel . Baye' s theorem.

Unit 2 : Probability Distributions

Binomial distribution, Poisson

distribution  and  normal distributions.  Their
l."l'l.'nll'-.'l';h‘ﬂ"-‘.l s ;Ind n‘}l]hruliuﬂsl

Unit 3 : Sampling and Data collection and Hypothesis westing

Sampling and sampling  distribution: concopt and method of sn.mplf'n;;. Ei;m:plmg.-
probability and non probability methods.  Sampling Distribution and their

characteristics Size of sample. Sampling and non sampling errors. Law of farge num bers
and eentral Limit theorem.

Hypothesis: procedurs of testing Hypothesis, Type 1 and type 2 crror. Tests of

hypothesis. T-Test, Z test ANOVA, chi-square test, Mann- Whitney test( U-test]; kruskal-
wallis test [ H test]) Rank correlation test

Unit 4 : Data Sources

Primary and secondary ;  Data cellection techniques and dassification of data. Schedule,
guestinnnaire and intervicw,

Uit 5 : Correlation and Regression Analysis

Significance of the study of correlation , difference botween correlation and regression

analysis. Karl pearson's  cocfficient of correlation. Rank correlation cocfficient, The
Linear Bivariate regression model. Regression analysis, Regression of two variables,

Supgested Readings

1. Shukla and Sahay: Statistical Analysis, SBPD Publications Gupta B.N. : Statistical
Analysis, Sahitya Bhawan

2. Hooda, P : Statistics for Business & Economics, Macmillan, New Delhi. Heing,
¥ohler: Statistics for Business & Economics, Harper Collins New Yorl.
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3. :*:::Tl: LWL Quantitaive Apprwach o Mamsapertal Decksms, Prentice Hall, New

1-'.m1ru~m:ul B Murse: Statisties for Business & Feonomics, | larper CollingNew
York, Levin,

5, L}]ithanl L And Daviad 8. Rubing Statistics for managesent, Prontiee Hall, Delb
ST,
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